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Analytics for Target

Set up tests without pre-defining metrics 
and segments

Reduces Data Discrepancies by using a 
common data set

Powerful Analytics tool allowing 
analysis of Target activity data in 
Analytics

1

2

3

Launch Now.
Learn Later.

Simplified implementation compared to 
previous integrations4
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WestJet - Decoding A4T
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A

B

T

Always

Be

Testing
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Click through rate 
(CTR) lift

Shopping conversion 
lift

Revenue lift

27.5% 44.5% 48.4%

2017 average seat sale overall lift:



© 2018 Adobe Systems Incorporated.  All Rights Reserved.  Adobe Confidential. adobe.com/go/summit2018-s901

WestJet Christmas Miracle – Case Study
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Experience A - Desktop Experience B - Desktop
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Experience A - Mobile Experience B - Mobile
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Technical Prerequisites

Libraries required for A4T:
 Experience Cloud ID Service: v1.8.0+
 Adobe Target: at.js v0.9.1+ or mbox.js v61+
 Adobe Analytics: v1.7.0+

Libraries required for Redirect Offers using A4T:
 Experience Cloud ID Service: v2.3.0+
 Adobe Target: at.js v0.9.6+
 Adobe Analytics: v2.1.0+
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Implementation journey

Enable 
Analytics as a 

reporting 
source for 

Target

Validate

A4T Setup

Update  
Target 

Libraries 

Update

Analytics

Libraries

Implement  
Visitor ID 
service

Setup User 
Permissions

Request to be  
provisioned 

for A4T
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Request provisioning for A4T

Use adobe.com/go/audiences to request provisioning

Prerequisites:
Regional Data Collection (RDC)
Experience Cloud ID Service
imsOrgID: 65XXXX751123ABCD49XXXXX@AdobeOrg

18

1

https://adobe.allegiancetech.com/cgi-bin/qwebcorporate.dll?idx=X8SVES
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Setup user permissions

Adobe Experience Cloud
Your Analytics and Target user accounts must be linked to your Adobe ID

Adobe Target
Editor or Approver access 

Adobe Analytics
Analytics report suite(s) access
Web Services Access
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Implement the Experience 
Cloud ID service

Implement the ID service and ensure that VisitorAPI.js(v1.8.0+) is the first tag 
and is deployed before all other Experience Cloud products

20
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Update Analytics Libraries

Implement or migrate to the required version of appMeasurement.js (v1.7.0+)

21
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Update Target Libraries

Include at.js (v0.9.1+) or mbox.js (v61+) below VisitorAPI.js by adding the src
path in the <head> tag on each page

It is essential that VisitorAPI.js is loaded before at .js or mbox.js 

22
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Validate A4T Setup

Load your pages after you have updated the JavaScript libraries to confirm 
that the Supplemental Data Id(SDID) is set in both calls

Target SDID = Analytics SDID

The matching of these values is required in order for A4T to function 
correctly

23
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Enable Analytics as a 
reporting source for Target

In Target, click Setup > Preferences and choose either Select per 
activity or Adobe Analytics to enable the options

24
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Validating the A4T Implementation

25

The order of JavaScript libraries on a domain must be:
1. Experience Cloud ID Service
2. Adobe Target
3. Adobe Analytics

• Target and Analytics hits are stitched together using the Supplemental Data ID/SDID and the Experience 
Cloud ID/MCGVID as seen below.

Target Call Analytics Call
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Trouble shooting with the Experience Cloud Debugger

Demo with the Experience Cloud Debugger
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This Photo by Unknown Author is licensed under CC BY-NC-ND

http://www.flickr.com/photos/rohdesign/3521269974/
https://creativecommons.org/licenses/by-nc-nd/2.0/
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2015
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Target Reporting
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Analytics Reporting
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Workspace Reporting
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Workspace Visualizations



© 2018 Adobe Systems Incorporated.  All Rights Reserved.  Adobe Confidential. adobe.com/go/summit2018-s90134

A/B Test Example
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Experience A - Desktop Experience B - Desktop
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And the winner is…
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2016



© 2018 Adobe Systems Incorporated.  All Rights Reserved.  Adobe Confidential. adobe.com/go/summit2018-s90138

A4T Lessons Learned

 Ensure your A4T setup is the latest and greatest

 A combination of tools works best

 Workspace for deeper analysis

 Target or Analytics for overview, lift , and confidence levels

 Solve problems (Never give up/be creative)
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A

B

T

Always

Be

Testing
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A4T Data Collection and Reporting Process - Standard

Page

Target Edge 
Servers

Mod Stats

If AA SDID = T SDID:
Add Activity and 

Experience data to 
Analytics hit

Cache
Processing Rules
Vista Rules, etc..

(Analytics 
Backend)

Target Standard 
Interface

Analytics 
Interface
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A4T Data Collection and Reporting Process – Unstitched/Partial Hits

Target Edge 
Servers

Mod Stats

If AA SDID != T SDID
(or no AA hit)

Send Activity and 
Experience data to 
Analytics as special 

A4T only hit 
(unstitched hits)

Cache
Processing Rules
Vista Rules, etc..

(Analytics 
Backend)

Target Standard 
Interface

Analytics 
Interface

SA
IN

T 
Cl

as
si

fic
at
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n 
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le

Examples: 
• Single page visits where Target fires (top) 

but Analytics does not (bottom)

• Single Page Apps where Target changes 
content, but no Analytics hit is fired

Page



© 2018 Adobe Systems Incorporated.  All Rights Reserved.  Adobe Confidential. adobe.com/go/summit2018-s901

What contributes to Partial Data?

 Misaligned Report Suite IDs

 Slow Pages

 Page Errors

 Redirect Offer(s) in Target Activity

 Old Versions of the Libraries

43
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Discrepancies when comparing A4T data with Analytics data

Examples of Technical Variances

 Cookies and Javascript need to be enabled

 Differences in first and third party cookies

 Location of tags on pages

 Leakage when visitors exit the page before it 

fully loads 

 Differences in Time zone and Devices 

considerations

Examples of Business Variances

 Differences between visitor and visit metrics

 Use of global mbox vs regional mboxes

 Activity Priorities 

 Targeting Conditions

 Differences between how Analytics and 

Target count Conversions

44

NOTE: As long as the differences and trends remain consistent , the data remains valuable and useful.
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Delays to keep in mind

Classification can take as many as 24 hours to process from the first save of the activity.
The data collected in that first 24 hours is still accurate and is assigned to the right 

experience.
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Permissions issues

46

Ensure that the user has the right 

permissions in Analytics

Access to the report suite

Web service access
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A4T : The Road ahead… 
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This Photo by Unknown Author is licensed under CC BY-NC-ND

http://www.themarkeworld.com/death-valley/on-the-road/
https://creativecommons.org/licenses/by-nc-nd/3.0/
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Summary

49

 Overview on what is Analytics for Target (A4T) and how it can be 

implemented 

 Sneak peek at how WestJet are using A4T to drive their 

optimization efforts

 Take away some tips on debugging and commonly encountered 

issues 
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Resources

Status.Adobe.com

Forums.Adobe.com

HelpX.Adobe.com

@AdobeExpCare

1.800.497.0355

CustomerCare@adobe.com
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Shruthi Naomi
naomi@adobe.com

Jordan G Davis
yorudan@adobe.com

Matt Ravlich
Matt.Ravlich@westjet.com
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Take the Survey to win!
(Survey section of the mobile app)

DAY 1

Bash 
Experience

DAY 2

Signed football 
helmet

DAY 3

Amazon Echo Show 
& Cloud Cam Bundle

$10 Starbucks 
Card

SESSION PRIZE 
one per session
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Documentation Links

 Link to download the Experience Cloud Debugger
 Analytics for Target Documentation
 Overview

 Implementation Steps

 Partial Data and what it means

 A4T FAQ
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https://chrome.google.com/webstore/detail/adobe-experience-cloud-de/ocdmogmohccmeicdhlhhgepeaijenapj
https://marketing.adobe.com/resources/help/en_US/target/a4t/a4t.html
https://marketing.adobe.com/resources/help/en_US/target/a4t/c_a4timplementation.html
https://marketing.adobe.com/resources/help/en_US/target/a4t/minimizing-inflated-visit-and-visitor-counts-a4t.html
https://marketing.adobe.com/resources/help/en_US/target/a4t/r_a4t-faq.html
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