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Audience hacking: Get the most from Adobe’s People Core Service
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1 | Welcome and Overview

2 | Understand the Experience Cloud Id Service

3 | Understand why you might use Experience Cloud Audiences

4 | Create Audiences within the Experience Cloud

5 | Choose the right segmentation strategy for the Experience




Welcome!

- We'll take notes for you!

Adobe.com/go/summit2018people
Adobe.com/go/summit2018-s712
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Customer Usage and Statistics
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1 1 Welcome & Overview

2 | Understand the Experience Cloud Id Service

3 | Understand why you might use Experience Cloud Audiences

4 | Create Audiences within the Experience Cloud

5 | Choose the right segmentation strategy for the Experience




Drive further insight and
personalization with owned
data

Identify people uniformly across Manage audiences consistently
the enterprise across channels and solutions
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The Identification Conundrum
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The Experience Cloud ID is the
currency of cross-solution
capabilities




Demo: ID Service

Gll
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Experience Cloud ID Service - Easy to Deploy
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1 1 Welcome & QOverview

2 | Understand the Experience Cloud Id Service

3 | Understand why you might use Experience Cloud Audiences

4 | Create Audiences within the Experience Cloud

5 | Choose the right segmentation strategy for the Experience




Words are hard

Segmentation: the process of dividing a large group of customers,
prospects, or consumers into smaller groups which share similar traits
and will respond similarly to marketing strategies

Segment (or segment definition): A defined set of rules which can be
applied to a data set to produce the smaller groups mentioned above

Audience: The group of people sharing similar traits which result
when a segment is applied to a data set
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Traditional Marketing Segmentation
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Traditional Marketing Silos

T

Adobe Experience Cloud

gl

P

4 Testing & ) Data Management (Multichannel) (7 Media & )
Optimization Platform Campaigns Ad Buying

Analytics
Platform

ANALYTICS TARGET AUDIENCE MANAGER CAMPAIGN MEDIA OPTIMIZER

© 2018 Adobe Syste . All Rights Reserved. Adobe Confidential. : < . '
/ . | : om /g mit2018-s712 Ial
i — J | % .
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2 | Understand the Experience Cloud Id Service

3 | Understand why you might use Experience Cloud Audiences

4 | Create Audiences within the Experience Cloud

5 | Choose the right segmentation strategy for the Experience




Audience Creation Options
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Historical Audiences

SOLUTIONS

PLATFORM
SERVICES

1D 1234

ID 8767
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TARGET

EXPERIENCE
MANAGER

ID 5472

ID 0925

MEDIA
OPTIMIZER
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Audience

ID 7634

ID 1345

CAMPAIGN AUDIENCE ANALYTICS
MANAGER

Latent behaviors/attributes

ID 9154 ID 2792

ID 4569 ID 9347
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Audience sharing from Analytics

Adobe Analytics Components
Edit Segment

T Owner: Danie!
Last Modified: Ma:

Product Compatibility €

Definitions
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Audience sharing from Analytics

Audience

shared in Ul Push to

Audiences
used in Target

DF

‘ Reporting :
l jobs queued

Ingestion and

processing

Responsiveness:
B B2C ~48 hours
(Big) ID files dropped

off for ingestion
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Real-time Audiences
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Experience Cloud Audiences — Real-time

Audiences
used in Target

Real time rule set

Audience pushed to edges

created in
Audience
Librar :

orary Responsiveness:

real time

(After ~30 min initial setup time)
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Audience Creation Tips & Tricks

Target AAM/Audiences Analytics

IS the person... Did the person just... Has the person recently...
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Audience Creation Tips & Tricks

Adobe Target

Audience Library

Adobe Audience
Manager

Adobe Analytics
(Includes Ad Hoc)

Immediate response,
familiar workflow

Fastest and easiest way to use

eVars, props, or events
directly from the page

External syndication,
advanced segmentation
capabilities

Advanced segmentation
capability, A4T reporting
audiences

May require profile scripting

Limited segmentation
capability

Requires trait creation

Data export/ingestion to
Marketing Cloud is slow

Timing

Immediate

Next Page

Next Page

24-48 hour delay

Customer
Attributes?

Yes

No

No

Yes

Hard Limits

Destinations limited to
Adobe Target (and AEM)

Destinations limited to
Marketing Cloud solutions
(Target, AEM, Ad Cloud,
Campaign)

~20M rows per segment
~20 segments at a time
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Enrich your audiences with Customer Attributes!
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The online/offline data divide
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Bridging the data divide

Online Enterprise
behaviors . | P data

Lives near
our store

Still lives
with parents

Propensity
to buy: .93
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Customer Attributes

SOLUTIONS

o
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PLATFORM
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Customer Attributes: Setting 1Ds

Edit Customer Attribute Source

Name & Description

Adobe Experience Cloud Launch

Allas 1D

Summit 2018

File Upload

Action Configuration . Integration Code © Auth State

pos_id = %POS E% - Authenticated

Experience Cloud ID Service
Set Customer IDs

Experience Cloud ID Service - Set Custo

File Name Date Uplosded
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Create a Target audience based on Customer Attributes

New Audience

Information

Audience Name (Required)

Visitor Profile ~
Format - <Alias ID> . <Attribute Name>
Not in other tests
Not first page of session
Category Affinity
Summit 2018 Demo.Registration Status

POS_ID.Registration Status
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Tips & Tricks

Setting up subscription is required
Target Limit - Standard =5, Premium =200
Analytics Limit — Standard 3, Prime 15, Premium/Ultimate 200/report suite

Make sure subscription is active
Visitor AuthState AUTHENTICATED is required for customer attribute in Target

Analytics call's "'mid” and Target call's "mboxMCGVID" values must match

Target — Atjs or mboxjs v58+ required
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3 | Understand why you might use Experience Cloud Audiences

4 | Create Audiences within the Experience Cloud

5 | Choose the right segmentation strategy for the Experience




Strategery

%

CAMPAIGN TARGET EXPERIENCE MEDIA ANALYTICS
CLOUD OPTIMIZER
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Strategery

How would | target people on the web and
Q: via display advertising who have just
browsed in a specific product category?

CAMPAIGN TARGET EXPERIENCE MEDIA
CLOUD OPTIMIZER

A- Create an Experience Cloud audience
*  that Target and Ad Cloud can both
leverage.
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Strategery

How would | email targeted offers to people
Q: who may transition from silver to gold
status soon (based on historical behavior

and CRM data)?

CAMPAIGN TARGET EXPERIENCE MEDIA
CLOUD OPTIMIZER

A- Share the audience from Analytics,
*  where both historical and attribute data

can be used.

36
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Strategery

. How would I customize a home page
Q' banner for first-time visitors to my site?

CAMPAIGN TARGET EXPERIENCE MEDIA
CLOUD OPTIMIZER

A- Adobe Target will provide the fastest
*  single-channel segmentation for first-
time visitors.
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Strategery

How would | combine real time behavioral
Q: data with supplemental data from partners
and third parties?

AUDIENCE | CAMPAIGN TARGET EXPERIENCE MEDIA
MANAGER CLOUD OPTIMIZER

A- Adobe Audience Manager is the best
*  way to bring together behavioral and
third-party data.
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Strategery

How would | customize my offsite

_advertising and home page banner for high-
Q' income (based on CRM) prospects who
browse for home equity loans on my site?

CAMPAIGN TARGET EXPERIENCE MEDIA
CLOUD OPTIMIZER

A- A "composite” audience combining the CRM
*  3udience from Analytics with the real-time
behavioral data in Experience Cloud is the
best of both worlds!
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SUMMARY

Gll
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Audience Creation Tips & Tricks

Target AAM/Audiences Analytics

IS the person... Did the person just... Has the person recently...
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Audience Creation Tips & Tricks

Adobe Target

Audience Library

Adobe Audience
Manager

Adobe Analytics
(Includes Ad Hoc)

Immediate response,
familiar workflow

Fastest and easiest way to use

eVars, props, or events
directly from the page

External syndication,
advanced segmentation
capabilities

Advanced segmentation
capability, A4T reporting
audiences

May require profile scripting

Limited segmentation
capability

Requires trait creation

Data export/ingestion to
Marketing Cloud is slow

Timing

Immediate

Next Page

Next Page

24-48 hour delay

Customer
Attributes?

Yes

No

No

Yes

Hard Limits

Destinations limited to
Adobe Target (and AEM)

Destinations limited to
Marketing Cloud solutions
(Target, AEM, Ad Cloud,
Campaign)

~20M rows per segment
~20 segments at a time

© 2018 Adobe Systenv. All Rights Reserved. Adobe Confidential.

mit2018-s712 L.




Customer Attributes Tips & Tricks

Setting up subscription is required
Target Limit - Standard =5, Premium =200
Analytics Limit — Standard 3, Prime 15, Premium/Ultimate 200/report suite

Make sure subscription is active
Visitor AuthState AUTHENTICATED is required for customer attribute in Target

Analytics call's "'mid” and Target call's "mboxMCGVID" values must match

Target — Atjs or mboxjs v58+ required
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Tips & Tricks - Auditor

A

Fish creek

AUDIT SETTINGS

Starting URL

Email Notifications Acda Status

Include Flters Created by

Exclude Filters

Tag Conintency
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Tips & Tricks - Community

Core Services Communities
5,500+ Active Users
500+ Engaged Users
85%+ Solve Rate

Webinars, Proactive Updates, Feature Requests
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EXPERIENCE
LEAGUE

Adobe Experience Cloud Audiences’

Weicome to the Audiences community! Your one stop shop for
everything Adobe Experience Cloud Audiences!

WELCOME ASK

New to Have a

Audiences? question about
Audiences?

Connect with our community. Find answers.

&~

SUGGEST

Want to help us
make
Audiences even
better?
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Tips & Tricks - Community

YouTube Channel
57.5 Days Watched
20k Views
50+ Videos

Twitter

70-90 Proactive Tweets /Year
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Tips & Tricks — Continue the Conversation

F\\ Adobe Support Home Forums Home News Product ~ Explore ~

Additional Resources

Documentation Adobe Sumr'nit 2018 S712 - Audi.ence Hacking: Get the Most
from Adobe's People Core Service

Videos

. Please use this discussion for a summary of and a place to ask additional questions regarding the session, Be sure to
Knowledge Base Articles

Summit Attendees,

Presentation S$712 - Audience Hacking: Get the Most from Adobe’s
People Core Service

Ad d I‘tl O n a l Q&A As marketers, we're always looking for ways to deliver better, more relevant web experiences to our audiences,

and Adobe’s People Core Service can help you do just that. In this tips and tricks session, learn the details of
sharing audiences between Adobe solutions and help you confidently choose the audience-sharing strategy that
best fits the experience you want to deliver. We primarily cover Adobe Analytics, Adobe Audience Manager, and

A place to follow up

Key takeaways
« The differences between the various methods of audience sharing
= When to use real-time audience sharing, and when to use processed or latent audience sharing
» Additional strategies to make your audience segments actionable

This session is for digital marketers of all technical skillsets.
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Aaron Shields : Jantzen Belliston

shields@adobe.com A Belliston@adobe.com
ik Twitter: @aaron_shields j f Twitter: @Jantzen_B
LinkedIn: Aaron Shields ft 11 LinkedIn: jantzen-belliston
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