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Basketball intro

 Successful team uses all of its resources effectively
 Goes deep into its bench to win a championship

 Having adobe analytics but not using it to its fullest potential is like having steph curry on your team 
(or Jordan) and not playing him

 The warriors have been so successful because.. 

 Today we’re going to show you how you can tie together all the great features in Adobe Analytics to 
use it to its fullest potential 

 Examples across sports -
 Steph curry
 Iso ball (Harden) vs true teams (Steph Curry, Kevin Durant)
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TIME TO SHOOT AROUND!
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TIP

CAPABILITIES USED

Dropdown filters

Develop an Effective Game 
Plan with Dropdown Filters

1   2    3    4    5    6    7    8



© 2019 Adobe.  All Rights Reserved.  Adobe Confidential. 8

Marketing Channel Analysis (AUS)

KPI Dashboard

Site Section Analysis (Knowledge Base)

Site Section Analysis (Blog)

Site Section Analysis (Product Pages)

Marketing Channel Analysis (UK)

Marketing Channel Analysis (US)
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Did you know you can make 
project governance simpler AND 

project performance faster?
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Dropdown filters are the 
real MVP
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Consolidate many 
panels into one


Captured with Snagit 13.1.6.8025  

Microphone - Microphone Array (Realtek High Definition Audio)
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Consolidate many 
projects into one


Captured with Snagit 13.1.6.8025  

Microphone - Microphone Array (Realtek High Definition Audio)
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Use any component in 
the filter, even dates!






© 2019 Adobe.  All Rights Reserved.  Adobe Confidential. 15

Add interactive filters to 
enable end users to 

(safely) ask questions

Consolidate repetitive 
panels to improve project 

performance

Combine repetitive 
projects to simplify project 

management
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TIP

CAPABILITIES USED

Build a Team Report 
in Analysis Workspace
Analytics APIs, Data Sources/Data Insertion API, 
Classification Rule Builder, Virtual Report Suites

1 2 3    4    5    6    7    8



 How many users are accessing Analytics each month? 

 Are people logging in more since our training session?

 Which users are still using Reports & Analytics?

 Are users opening the projects we’ve shared with them?

 Who deleted my segment??

17
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CREATE DOWNLOAD

Create a separate report suite, 
for usage analysis

Download the Usage & Access 
logs, along with your user list

1 2

API 1.4: Logs.GetUsageLog
{"date_from": A,  
"date_to": B,  
"report_suite": C}
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TRANSFORM IMPORT

Transform the logs into eVars, props, 
and events for importing into Analytics

Import the transformed data 
into Analytics

3 4
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ENRICH ANALYZE

Enrich the imported data with 
classifications & virtual report suites

Use Analysis Workspace to 
analyze the usage data

5 6
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Visualize overall usage trends and 
slice & dice with dropdown filters
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View usage by user, role or team
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Look at common journeys 
through Analytics
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Dive into Workspace project 
usage – views, shares, etc
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Even measure usage of select 
features - Contribution Analysis, 

Segment Comparison, etc.
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Justify your investment in 
Adobe Analytics with data

Better understand which 
of your users apply data in 

their roles

Easily analyze usage 
across your organization 
in Analysis Workspace
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TIP

CAPABILITIES USED

Eliminate the Crowd Noise 
with the Internal Traffic Plugin

Internal Traffic Plugin, Segmentation, Virtual 
Report Suites

1 2   3    4    5    6    7    8



© 2019 Adobe.  All Rights Reserved.  Adobe Confidential. 28

Options for cleansing internal traffic:

1. IP Exclusion (limit: 50)
2. VISTA (annoying)
3. ???
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The Internal Traffic Plugin is designed to dynamically identify 
visitors originating from an internal network, so that you can 
filter them out & focus your analysis on external customers.
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ADD CONFIGURE

Add a 1x1 transparent pixel on your 
intranet for the plugin to access Configure a ‘Traffic Type’ prop

1 2
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DEFINE UPDATE

Define the internal URL variable & 
set the Prop

Update doPlugins with the 
plugin code

3 4

Before doPlugins:
s.intURL =       
https://www.yourdomainhere.com/trafficCheck.gif

Within doPlugins:
s.propXX = s.intCheck();

s.intCheck=new Function("",""

+"var
s=this;if(document.cookie.indexOf('intChk=')==-
1){try{document."

+"cookie='intChk=1';var x=new 
XMLHttpRequest(),y;x.open('GET',s.intUr"

+"l,false);x.send();if(x.status===200&&x.statusTex
t==='OK'){y='intern"

+"al';}}catch(e){y='external'}finally{return y}}");
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5

Traffic Type

Create a visitor segment 
where prop = ‘internal’, 

then exclude

internal
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6 Apply exclusion 
segment to a VRS
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BEFORE

AFTER
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Flags unactionable, 
internal server calls

Improves trust in data Setup in minutes using 
Launch or DTM
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TIP

CAPABILITIES USED

Build Your Strongest Lineup 
with Cross-sell Analysis

Multi-valued dimensions (e.g. s.product, 
listVars), Dropdown filters, Attribution IQ

1 2    3    4 5    6    7    8
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1

2

3

What products were 
purchased together?

s.products = ;Pillow Insert;2;10, ;Blue Pillowcase;1;36, ;Silver Pillowcase;1;39.99
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Cross-sell reporting in Reports 
& Analytics, while out-of-the-

box, is very rigid
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Conduct cross-sell analysis in 
Analysis Workspace, not with 

breakdowns…


Captured with Snagit 13.1.6.8025  

Microphone - Microphone Array (Realtek High Definition Audio)
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Instead, use dropdown filters!


Captured with Snagit 13.1.6.8025  

Microphone - Microphone Array (Realtek High Definition Audio)
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Instead, use dropdown filters!


Captured with Snagit 13.1.6.8025  

Microphone - Microphone Array (Realtek High Definition Audio)
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Apply this analysis to any 
multi-valued dimension
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Apply this analysis to any 
multi-valued dimension, 

not just products

Use dropdown filters to 
analyze the relationships 

of items in a string

Apply insights in your 
product and marketing 

strategies
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TIP

CAPABILITIES USED

Swing the Ball with 
Attribution IQ
Attribution IQ, Calculated Metrics, Functions

1 2    3    4    5 6    7    8
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Acquisition Rate

47

Apply a First Touch model to 
measure Acquisition Rate
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Assist Rate

48

… a Custom 0/100/0 Model to 
measure Assist Rate
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… and a Last Touch Model to 
measure Closure Rate
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Lifecycle Index

50

Use quick calculated metrics to 
derive a Lifecycle Index
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Z-Score

51

When visualized, Lifecycle 
Index highlights acquiring vs 

closing channels



© 2019 Adobe.  All Rights Reserved.  Adobe Confidential. 52

Don’t stop at Marketing Channels 
- apply to any dimension!
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BONUS TIP: Use Z-score to 
relate data to averages
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BONUS TIP: Use Z-score to 
relate data to averages
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Find the right model with 
the Attribution IQ panel

Layer in attribution 
throughout your analysis 
with Calculated Metrics

Easily visualize an average 
with the Z-score function
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TIP

CAPABILITIES USED

Visualize Your Active Roster with 
the Analytics Health Dashboard

Analytics Health Dashboard, Analytics 2.0 API, 
Anomaly Detection

1 2    3    4    5   6    7    8



 Keeping an eye on your implementation can be cumbersome

57



© 2019 Adobe.  All Rights Reserved.  Adobe Confidential. 58

The Analytics Health Dashboard provides a comprehensive 
view of all data collected in Adobe Analytics, benchmarked 

against prior performance. A summary of anomalies is 
generated to quickly analyze & then take action.



59

1. Create an OAuth client through Adobe I/O

2. Input your Client ID (API Key) & Client Secret

3. Authenticate with your Experience Cloud login

4. Refresh Data
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Quickly see how all your eVars, 
props and events are tracking
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Deep-dive into a single dimension



62

View all anomalies & compile 
an email summary
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Distribute to anyone who 
needs to be in the 

implementation-know
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Get a comprehensive 
view of all your collected 

data

Make sure you are 
collecting the right data in 

dimensions

Quickly see all anomalies 
in a single view, and take 

action
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TIP

CAPABILITIES USED

Go From Rookie to Veteran 
with Enhanced Cohorts

Cohort Tables, Inclusion/Exclusion Segments, 
Latency Tables, Custom Cohort Dimensions

1 2    3    4    5    6    7  8
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Define your inclusion 
and return criteria
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Choose Latency Table, 
then build
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Latency tables depict behaviors 
before & after an inflection point
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Remember – you can create 
segments on-the-fly!
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Inclusion criteria

Return criteria

Save the segment to analyze 
this group of visitors elsewhere
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Modify cohort rows by choosing 
Custom Dimension Cohort
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Rather than cohorts based on 
time, visitors are grouped by 

your selected dimension
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Segment inclusion & 
return criterialy, separately

Use Latency Tables to see 
behavior before/after an 

inflection point 

Apply a custom cohort 
dimension to replace 

time-based cohort rows
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TIP

CAPABILITIES USED

Become an All-Star with the 
Analytics 2.0 API

Analytics 2.0 API, Workspace Debugger, 
Swagger UI

1 2    3    4    5    6    7    8
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The Analytics 2.0 API brings the same kind of flexible queries 
used in Analysis Workspace to the API, including significant query 

speed enhancements, unlimited breakdowns, and data science 
features such as Anomaly detection and Attribution IQ.
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Turn on the Analysis 
Workspace debugger

adobeTools.debug.includeOberonXml=true

1
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Fun fact: You can see all 
the requests each 

visualization makes!
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Select any request to see 
the underlying XML or JSON

2
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Test API methods in the 
Swagger UI

3



81

Paste in the JSON from 
the debugger & execute

4
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Run fast, flexible, and 
intelligent queries that 

match Analysis Workspace

Use the Workspace 
debugger to build 

queries for you

Test queries easily with 
the Swagger UI



CHAMPIONS 
OF ADOBE ANALYTICS
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Dropdown 
Filters

Analytics on 
Analytics

Internal Traffic 
Plugin

Cross-Sell 
Analysis

Analytics 
2.0 API

Analytics Health 
Dashboard

Enhanced 
Cohort Analysis

Attribution 
IQ
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Resources for the road!

85

adobe.ly/aatips adobe.ly/aaresources
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Take the Survey for a chance to win!
(Survey section of the mobile app)

$10 Starbucks 
Card

SESSION PRIZE 
one per session

Day 1
Bash 

Experience

Day 2
Signed Sports 
Memorabilia

Day 3
Bose 

Home Speaker
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Back by popular demand: Win a PM intern for a day!

87

 We come to your office

 We get you coffee

 We do analytics 
workshops, discuss 
product feedback, etc. 

 We buy you lunch
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Jen Lasser
Twitter: @jenlasser
LinkedIn: /jenlasser

Ben Gaines
Twitter: @benjamingaines
LinkedIn: /benjamingaines adobe.ly/aatips





ADOBE SUMMIT   |   MARCH 26–28 LAS VEGAS
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