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Develop an Effective Game
Plan with Dropdown Filters

Dropdown filters
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Adobe Analytics Workspace

Name jo

Marketing Channel Analysis (US)

Marketing Channel Analysis (UK)

Marketing Channel Analysis (AUS)

KPI Dashboard

Site Section Analysis (Knowledge Base)

Site Section Analysis (Blog)

Site Section Analysis (Product Pages)

Create New Project

Manage Projects | View Tutorials
Created By

Jen Lasser
Jen Lasser
Jen Lasser
Jen Lasser
Jen Lasser
Jen Lasser

Jen Lasser

Tags

Last Modified T

January 23 2019 12:44 PM

January 17 2019 7:53 PM

January 17 2019 7:40 PM

January 15 2019 10:07 AM

January 14 2019 2:20 PM

January 10 2019 1:28 PM

January 10 2019 9:37 AM



iii) Adobe Analytics Workspace o1 O

Marketing Channel Analysis

& Cross-Industry Demo Data v

Project  Edit  Insert

Key Traffic & Conversion Measures - Social < X
= Key Traffic & Conversion Measures - Display < X
Did you know you can make
Key Traffic & Conversion Measures - Email projec’[ governance SIM [er AND < X
project performance faster?
Key Traffic & Conversion Measures - SEO < X
Key Traffic & Conversion Measures - Paid Search v X
Marketing Channel Last month
Dec 12018 - Dec 312018
Paid Search
® Key Metric Trends No new anomalies found 8 Visits (last month) Traffic by Device Type
Page Views Visits Time Spent per Visit Other Mobile Phone Tablet

(min) ,-) ,-) : 1 II M 16,263 W 5,272 M 755



) Adobe Analytics Workspace oF omponents fools Adr Adobe PM _-::-:t -;':::_'91 0

& Cross-Industry Demo Data v

Marketing Channel Analysis 7
Project Edit Insert C nts

Key Traffic & Conversion Measures

Marketing Channel Regions k - j Last month
E Dec12018 - Dec 31 2018
Q| v United States i
Paid Search No new anomdlies found & Visits (last month) Traffic by Device Type
Displa
i Visits Time Spent per Visit Other Mobile Phone Tablet

Natural Search % }

3.294%

® Visits MoM 3‘:}235

® Key Metrics By Day No new anomalies found






Captured with Snagit 13.1.6.8025  

Microphone - Microphone Array (Realtek High Definition Audio)









Captured with Snagit 13.1.6.8025  

Microphone - Microphone Array (Realtek High Definition Audio)












Add interactive filters to Consolidate repetitive Combine repetitive
enable end users to panels to improve project projects to simplify project
(safely) ask questions performance management

© 2019 Adobe. All Rights Reserved. Adobe Confidential.
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Build a Team Report
in Analysis Workspace

Analytics APIs, Data Sources/Data Insertion AP,
Classification Rule Builder, Virtual Report Suites



iili) Adobe Analytics Workspace o 8

SPA Usage Analytics =] i
SPA Usage f-\rﬁhfl * & SPA Usage Analytics v

8 Sessions by Admin vs User B Sessions by Team
Admin User PM .
M 3,564 M 309
= Sessions
oo How many users are accessing Analytics each month?
-
Ar INg In more sin rtrainin lon?
- e people logging ore since our training sessio
Which users are still using Reports & Analytics?
92.0%
Are users opening the projects we've shared with them?
o Users Who deleted my segment??
ESessions
tg:::ﬁ:?; Rows: 10 1-10 of Jul1 Dec 31 ¥ 3892
1. joward 429
2. lasser 329
3. gong 260

4. bgeorge 229




CREATE DOWNLOAD

() Adobe Analytics Workspace Compor AdobePM O

Repor Componen ol Admin AdobePM O @

New Project

Project  Edit Insert Components Share  Help

Search Log:

Date Range «_ Login eport Suite nt Type

7 To: 2019-01 No Category

s-Industry Demo Data

s Sacillion Report Suite 7| Event Type Event
Admin Action
Admin Acti
Admin Act)
Admin Action

No Category

{ated: Name-=|

(Suiteall Clone No Categon C  ADILT A,

ake this my default

No Category g AL L. LUBD. LV 0,
I AICC e t Created-I'Te=6 Segment Id=s37005197_5c48brp55225b879f0a073bS Owner=Jen Lasser
t Createq |Nart & [T bl b wati=s3¢ b¢ f2 © )| €] B p50725/ 4 fa5bd890 Owner=len Lasser
it Created: Name=26 Segment 1d=s300005197_5c48b085be6bf234ce16a6a6 Owner=Jen Lasser
ont Createa: N« 2% <fantld 2350 W5IST_S¢ 7 50850725621dfa5bd8sf Owner=Jen Lasser
ot Created: Narfie=31 Segner+ 45300005197 5c4BB(45978342483f39da2 Owner=en Lasser
t Create(j Name=41 Segment |ds300005157. SC49b08ST | je9e3~ p43 Owner=Jen Lasser
it Created: N fm =2 & 4 WA el k3000 1L 2.5 4 b\ @5703658. o2 57 Owner=len Lasser
it Created: Name=6 Segment Id=s300005197_5c48b0852b8d62496e5440c9 Owner=len Lasser

Create a separate report suite, ownload the Usage & Access
for usage analysis logs, along with your user list




TRANSFORM IMPORT

Event Creation.xdsx - Excel

File  Home Insert Draw  Pagelayout  Formulas  Data  Review  View  Developer  Add-ins  Acrobat  Q Tell mewhatyouwanttodo

8 Upload.tet - Excel
File Home Insert Draw  Pagelayout  Formulas  Data  Review  View  Developer ins  Acrobat  Q Tell me what you want to do
A C
Keyword in Detail Component Description
Workspace projects  project created eventl
project viewed event2
project updated event3
sharing project event5S
segment created event8
segment updated event9
segment deleted event10

A 8 c D E
neric Data Source (Full Processing) template file (user: igeoLxpnw jensandbox ds_id: 1)

visitorlD timestamp pageName prop1 eVarl eVar2 eVar3

bgeorge 1541061319 Login suc S bgeorge obue.analytics.spa Login su

doolin 1541076698 Login suc ; ¢ doolin obue.analytics.spa Login su

doolin 1541076708 No Category;Proje Usage & Access  doolin obue.analytics.spa No Category;Proje evd
doolin 1541077184 No Category;Proje: Usage & Access  doolin obue.analytics.spa No Category;Projerev
doolin 1541077905 No Category;Proje: Usage & Access  doolin obue.analytics.spa No Category;Projerevd

classification event26

bgeorge 1541081566 Login successful;St Usage & Access  bgeorge obue.analytics.spa Login succ

bgeorge 1541082506 Login suc St Usage & Accs bgeorge obue.analytics.spa Login successful

warren 1541089118 Login successful;St Usage & Access  warren obue.analytics.spa Login successful;St evd

warren 1541089133 No Category;Projel Usage & Access  warren obue.analytics.spa No Category;Proje: ev
1541089318 No Category;Projer c warren

viewed permissions event27
Enabled Real-Time report event35
API operation event36

Data warehouse datawarehouse event37
R&A report viewed OR bookmark OR dashboards; event38
Analysis contribution analysis token event7 Contribution Analysis Ran
Segment Created: Name=Target date range S event45 Date Comparison Added
Segment Created: Name=Everyone Else S event46 Segment Comparison Ran
Segment Created: Name=1S event47 Histogram Ran
Calculated Metric Created: Name=Percent Change ( event48 AlQ Comparison Ran
Dimensions Login name
Timestamp timestamp
Event Categol i pageName
Login name eVarl
RSID eVar2
Event Categol i eVar3
Log Type propl Usage & Access, Report Suite Change, Admin Tool

warren 1541089488 No Category;Segm Us o warren obue.analytics.spa No Category;Segm event8
warren 1541089488 No Category;Segm Usage & Acc warren obue.analytics.spa No Category;Segm events
warren 1541089488 No Category;Segm Usage & Access  warren obue.analytics.spa No Category;Segm event8
16 |warren 1541089488 No Category;Segm U 2 warren obue.analytics.spa No Category;Segm event8
17 | warren 1541089488 warren obue.analytics.spa No Category;Segm event8
18 warren 1541089488 No Category;Segm Us o warren obue.analytics.spa No Category;Segm event8
19 warren 1541089488 No Category; s s warren obue.analytics.spa No Category;Segm events
warren 1541089488 No Category;Segm Usage & Access  warren obue.analytics.spa No Category;Segm event8
warren 1541089488 No Category;Segm Usage & Acc warren obue.analytics.spa No Category;Segm event8
warren 1541089488 No Category;Segm Usage & Acc warren obue.analytics.spa No Category;Segm event8,
warren 1541089488 No Category;Segm Usage & Access ~ warren obue.analytics.spa No Category;Segm event8
warren 1541089488 No Category;Segm Usage & Access  warren obue.analytics.spa No Category;Segm event8
warren 1541089489 No Category;Segm Usage & Access  warren obue.analytics.spa No Category;Segm event8
warren 1541089493 No Category;Segm 2 warren obue.analytics.spa No Category;Segm event8
1118 Upload o kl

Transform the logs into eVars, props, Import the transformed data
and events for importing into Analytics into Analytics

onfidential.




ENRICH ANALYZE

P Q (i) Adobe Analytics Workspace  Repor mobern O @ i AT @

: Admin robernt O @ it A

SPA Usage Analytics S SPAUsage Analytics

Project  Edit Insert Components Share  Help

ation Rule Builde

Table of Contents:
. &

@ Documentation

uilder / SPA Usage - Event Category;Event Def
SPA Usage - Event Category;Event Detail (eVar3) <
about a month a;

ari 4

Lookback Window: 1 Month

s overwrite any existing values ) Rules overwrite only unset values
Last 6 full months

Classification Action

Select Rule Type Set Classification

lar Expression

Contain Other

Contain: User Action Other

Contains login Login

Contains

Contair Varehou:

Contain:

Enrich the imported data with Use Analysis Workspace to
classifications & virtual report suites analyze the usage data

Reserved be Confidential. . n




Adobe Analytics Workspace

SPA Usage Analytics *
& Edit Insert Co

S )

@ SPA Usage Analytics v

Table of Contents:
» Teams & Users
+ User Journey
- Event Categories
- Project Usage

=] - Analysis Types
Date Ranges Team Admin/User Last 6 full months
E Jul1208 - Dec 312018
® 6 Month Trends 8 Login Users 8 MoM Users
Login Users Sessions

e 40 $33.3%
\ & Sessions & MoM Sessions
. 345  3381%




ifli) Adobe Analytics Workspace

SPA Usage Analytics *

Edit Insert

8 Sessions by Admin vs User

Admin User
E -
Sessions
8.0%
3,873
92.0%
® Users
E Sessions
Login Name
Page: 1/15> Rows: 10 4 3,892
1. joward 429 11.0%
2. lasser 320 85%
3. gong 260 67%
4. bgeorge 229 599%

[ P ppp—

1005

A QoL

View usage by user, role or team

E All Actions

26,055

1,687 6.5%
3703 14.2%
1,782 6.8%

1,626 6.2%

1 795A2 A Qor

PM
M 1,306

Engineering

Il 881

Product
Analytics

M 536

Design

M 502 v

® |ogin Type - Legacy vs Experience Cloud

Legacy Analytics
H

3,843

Sessions

Experience Cloud

—]

-0

SPA Usage Analytics v




Adobe Analytics Workspace

SPA Usage Analytics *

Project Edit Insert Components  Share

Adobe PM p 9 EEE

& SPA Usage Analytics v

e Flow on Event Categories

EVENT CATEGORY

* Entry...tegory)

3,892
Path Views

EVENT CATEGORY

Login
3,292

Projects
316

Admin Action
89

Segments
75

API
52

EVENT CATEGORY

Projects
951

Login
573

Admin Action
166

Segments
13

R&A
42

+6 more
67

EVENT CATEGORY

Projects
531

Login
230

Segments
81

Admin Action
38

R&A
13

+7 more
33

EVENT CATEGORY

Projects
305

Segments
87
Login
17

Calculated Metrics
5

Date Ranges
3

+4 more
7

EVENT CATEGORY

Segments
1

VRS
1

Date Ranges
1



Adobe Analytics Workspace : onent ol - ! G

SPA Usage Analytics *

& SPA Usage Analytics v

® Users grouped by # Project Views

Login Users

® Project Names

Login Users © Sessions Project Created Project Viewed Project Shared
g;’;!’f}f‘:gg”;;';: ;E(advanced} 70 1,215 223 ¥ 2292 192
1. Video Demo- Danielle Project 6 B86% 105 8.6% 1 04% 130 5.7% 0 00%
2. SPA Usage Analytics Project 2 29% 44 36% 1 04% 81 3.5% 0 00%
3. Mobile SDK Hits Project 4 57% 68 56% 1 04% 76 3.3% 0 00%
page: 111 Rows:5 : = ‘ 7 -
1. cprasad 1 25.0% 55 80.9% 1100.0% 59 |77.6% 0 00%
2. coberly 1 25.0% 6 88% 0 00% 10 13.2% 0 00%
3. imironch 1 250% 6 88% 0 00% 6 79% 0 00%
4. adminsupport 1 250% 1 15% 0 00% 1 13% 0 00%
4. Product: 2018 Released Features Project 22 31.4% 63 52% 0 00% 74 32% 0 00%
5. Viewer Version (Copy) Project 1 14% 38 31% 0 00% 57 25% 0 00%



Adobe Analytics Workspace - 9

SPA Usage Analytics * & SPA Usage Analytics v
Edit  Insert |
Category Detail: Types of Analysis Run / \
Date Ranges Team Admin/llcer Last 6 full months
‘_"“'___—I_‘“ Jul 12018 - Dec 31 2018
= E v v ] No filtar VJ i Drop a Segment Here (or any other componen
® Analysis Actions No new anomalies found 8 Analysis Action Trends
AlQ Date . Segment Contributiol
. ) Histogram . . AIQ
Comparison; Comparison Ran Comparison: Analysis .
Added Added Ran Ran S en
I Added
ont
Page: 1/1 Rows: 401 4 2 183 > 1 =
1. Jul 2018 0 00% 0 00% 0 00% | 0 00% | 2 39% Date
2. Aug 2018 1 25000 | 7 33398 | 30 211% | | 26 44199 | 10 196% ijlpda””“
3. Sep 2018 1 25.0%‘ 10 47,6%‘ 51 27.6% 1 18.6% 21 41.2%‘ B
4. Oct 2018 0 00% 1 48% 59 319% 9 15.3% 9 17.6%
Histogram
5. Nov 2018 0 00% 3 143% 24 13.0% 8 13.6% 6 11.8% Ran -
h

6. Dec 2018 2 50.0% 0 0.0% 12 6.5% 5 85% 3 59%



Justity your investment in Better understand which Fasily analyze usage
Adobe Analytics with data of your users apply data in aCross your organization
their roles in Analysis Workspace

© 2019 Adobe. All Rights Reserved. Adobe Confidential.
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Eliminate the Crowd Noise
with the Internal Traffic Plugin

nternal Traffic Plugin, Segmentation, Virtual
Report Suites




o

= Cross-Industry Demo Data v

#iil) Adobe Analytics Workspace

Summit: Conversion Analysis

No new anomalies found

a Conversion Rate 8 Weekly Trend

Conversion Rate

Online Orders
= — _
. 15,000 —_10——————— O = — — _e 25.00%
20.00%
15.00%
° . . . . 10.00%
Options for cleansing internal traffic:
|P Exclusion (limit: 50)
® Customer Segments by Device Type \/l STA (a nn Oyl ng )
Diamond Customers
27?7 0
I 2. Visits s
Online Orders
Segments
Page:1/1 Rows:5 1-2of 2 6.39%
| 1. Non-Mobile Visits 35205 63.4% 8948 20.0% 7525 969%
| 2. Mobile Phone Visits 20,350 36.6% 35845 80.0% 242 31%
| 3. Online Orders 26,737 23,868 3414 115,679 49.7% 49.5%
s t W"V‘\( 43.6% 44.2%
cgmens M 25038 TN 000 YW 33388

Page:1/1 Rows: 5 1-2 of 2 Jan 27 Jan 27 Jan 27

| 1. Non-Mobile Visits 16,468 63.5% 3443 164% 3,282 96.9%
| 2. Mobile Phone Visits 9,470 36.5% 17,558 83.6% 106  31% |



The Internal Traffic Plugin is designed to dynamically identify
visitors originating from an internal network, so that you can
filter them out & focus your analysis on external customers.

N

I\



Add a 1x1 transparent pixel on your
intranet for the plugin to access

onfidential.

CONFIGURE

{ili) Adobe Analytics Vorkspac Report: Components Toc Admin

port Suite Manager

Selected Report Suite

10f 98 selected E# Edit Settings ~

Traffic Variables

age to enable, disable, or rename traffic variable reports. Once disabled, the report for a traffic variable does not appear in the Reports & Analyti
ers can only be one character and cannot be zero or a space

Property # Name Enabled Description List Support

Flag for internal vs
& | |Traffic Type ¢ | Enabled al visitor traffic



‘ DEFINE ‘ UPDATE

s.intCheck=new Function("

_ +'var
B ef ore doP [Ug WS s=this;if(document.cookie.indexOf('intChk=")==-
sintURL = T){try{document

https://wwwyourdomainhere. com/trafficCheck gif +'cookie=intChk=1"var x=new

XMLHttpRequest(),y;x.open('GET's.intUr"

Within doPlugins: ) .
. +"| false):x.send();if(x.status===200&&x statusTex
| s.propXX = sintCheck(); t==='0K'){y=lintern"

+'al’;}rcatch(e){y="external Hinally{return y}}");

Define the internal URL variable & Update doPlugins with the
set the Prop plugin code




Adobe Analytics Components

New Segment

TITLE*

Exclude Internal Traffic

DESCRIPTION

TAGS
%

DEFINITION *

SN

Show ‘ Visitor V‘
Traffic Type equals v

Make this an Experience Cloud audience (for Cross-Industry Demo Data) @

* All fields with an asterisk are required in order to save.

Help  Termsof Use  Privacy Policy English

jo,

internal

= Cross-Industry Demo Data v

— 247195 64%
— 357,523 47%
1,814,122 37%

219407 74%

Product Compatibility €& Analysis Workspace
Reports & Analytics

Ad Hoc Analysis
Data Warehouse

£} Options



Adobe Analytics Components

Virtual Report Suites » Clean VRS

Cancel Continue
Settings Visit Definition Components
NAME * -
iR Data Preview o
Clean VRS
TOTAL HITS
DESCRIPTION ; 5
This VRS removes all unwanted data for cleaner analysis (internal traffic, junk data, bots). 37.02% vs. original
. 70 3. U 5 =
TOTAL VISITS
= 117,810
|
14.25% vs. original
SOURCE TOTAL VISITORS
Cross-Industry Demo Data v 61 ,1 O 9
|
12.39% vs. original
TIME ZONE
US Mountain Time [GMT-07:00] v
Product Compatibility
SEGMENTS
Analysis Workspace
E Bot Filter E Junk Data Report & Analytics

Ad Hoc Analysis
E Exclude Internal Traffic Data Warehouse
Report Builder

Help  Termsof Use  Privacy Policy English



w BEFORE

8 Conversion Rate 8 Weekly Trend

Online Orders Conversion Rate

O 5000 O 25.00%
2000%

L0 15.00%

° S0 10.00%

5.00%

8 Customer Segments

©
Lo

@ Customer Segments by Device Type

ok Hatsn EBinand Gold Customers Platinum Customers Diamond Customers
Customers Customers Customers - -

New

8 Conversion Rate 8 Weekly Trend

Online Orders Conversion Rate

= -
e e —— —O— o O 2500%
TG e 0 b o 2000%
10,000 /‘ 15.00%
10.00%
& 5,000 \ / Sa

4 Customer Segments

® Customer Segments by Device Type

ol Hate Diand Platinum Customers Gold Customers Diamond Customers
Customers Customers Customers - -

I LY P T — —_— A — e



Flags unactionable, Improves trust in data Setup in minutes using
internal server calls Launch or DTM

\)

© 2019 Adobe. All Rights Reserved. Adobe Confidential.
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Build Your Strongest Lineup
with Cross-sell Analysis

Multi-valued dimensions (e.g. s.product,
listVars), Dropdown filters, Attribution 1Q



Jpecial 2£0

Down Alternative Insert, 12"x16"

#71-1764716

5 10 Item Total

- $20 P ¥
Update : h

.

__.—-“._____
Delivery Estimate
This item will arrive in 3-5 business days. A more precise delivery Abstract Blossom
Save For Later Remove estimate will be shown on the Payment & Review Page. Visit the UPS Brocade Pillow Cover
site for additional info. 539

Special $29

k Mural Pillow Cover, Midnight, 20"x20"

#71-5317113
Ite tal
1
Special $36 336
Update
Crewel Colorblock
. . Splice Pillow Covers

Delivery Estimate

539
This item will arrive in 3-5 business days. A more precise delivery Special $29

Save For Later Remove estimate will be shown on the Payment & Review Page. Visit the UPS

site for additional info.

s.products = ;Pillow Insert;2;10, ;Blue Pillowcase;1;36, ;Silver Pillowcase;1;3

vl e B~



{ili) Adobe Analytics Reports

™ Cross Sell Re por’[ 79( ‘1,1 Download 2% Send @ Bookmark (%) Dashboard ses More S Cross-Industry Demo Data ~  [] Mar 2019
Report Type: Trended | Ranked Compare to Report Suite: None
Selected Metrics: Online Revenue, Visits Compare to Segment: None
Broken Down by: Cross Sell Selected Products: All Products
Data Filter: None Item Filter: None

Percent Shown as: Number | Graph
Include Current Data: Yes | No ()

Cross-sell reporting in Reports

Enter term to filter data Go | Advanced . . l_k'. Metrics | ~
& Analytics, while out-of-the-
Products by Cross Sell ’ .. Online Revenue v 3] Visits €
1. prd1023 bOX, IS5 VE ry rlgl d $2,735,811 1,970
1. prd1049 $21,514 08% 12 0.6%
2. prd1102 $20,231 0.7% 8 04%
3. prd1009 $19,785 0.7% 30 1.5%
4. prd1024 $19,039 0.7% 20 1.0%
5. prd1035 $17,816 0.7% 22 1.1%
Show all for prd1023...
2. prd1050 $1,707,418 2,124
1. prd1023 $18,158 11% 4 0.2%
2. prd1191 $16,960 1.0% 6 03%

3. prd1106 $16,657 1.0% 12 0.6%

A _—md1ASC &1 7S M Ons - a4






Captured with Snagit 13.1.6.8025  

Microphone - Microphone Array (Realtek High Definition Audio)









Captured with Snagit 13.1.6.8025  

Microphone - Microphone Array (Realtek High Definition Audio)









Captured with Snagit 13.1.6.8025  

Microphone - Microphone Array (Realtek High Definition Audio)












Apply this analysis to any Use dropdown filters to Apply insights in your
multi-valued dimension, analyze the relationships product and marketing
not just products of items in a string strategies

© 2019 Adobe. All Rights Reserved. Adobe Confidential.




Swing tShe Ball with
Attribution 1Q

Attribution 1Q, Calculated Metrics, Functions

.\
Adobe









Calculated Metric Builder Cancel Save As

... 3 Custom 0/100/0 Model to
&= DIMENSIONS .| AssutRate measure ASS'St Rate

1
o)
e |

Owner: Jen Lasser
Last Modified: Mar 20 2019

Product
DESCRIPTION

Marketing Channel o . )
Enter a description for this calculated metric

-
I Page 4

Marketing Channel
. FORMAT DECIMAL PLACES SHOW UPWARD TREND AS

Campaign Vendor

Percent v — 0 + Good (Green) v

Show All >
I} METRICS
TAGS

Acquisition Rate

W Add Tags v Product Compatibility @
Online Orders Current Data

Fully Processed Data

Visits SUMMARY

Occurrences r*l - ['*

Unique Visitors

Show All > DEFINITION *

M SEGMENTS O Add

I Product =1

l-k‘, Online Orders (Custom (0/100/0) | Visitor) X
Updated Category Pages

Diamond Customers .
Product > 2

Product > 1 l-k‘,()nline Orders (Participation | Visitor) X

————
|
<

Show All >

* All fields with an asterisk are required in order to save. -



Calculated Metric Builder Cancel Save As

....and a Last Touch Model to
. Coswrerote measure Closure Rate

1
o)
e |

Owner: Jen Lasser
Last Modified: Mar 20 2019

&= DIMENSIONS

Product
DESCRIPTION

Marketing Channel o . )
Enter a description for this calculated metric

-
I Page 4

Marketing Channel
. FORMAT DECIMAL PLACES SHOW UPWARD TREND AS

Campaign Vendor

Percent v — 0 + Good (Green) v

Show All >
I} METRICS
TAGS

Acquisition Rate

W Add Tags v Product Compatibility @
Online Orders Current Data

Fully Processed Data

Visits SUMMARY

Occurrences r*l - ['*

Unique Visitors

Show All > DEFINITION *

M SEGMENTS O Add

I Product =1

l-k‘,Online Orders (Last Touch | Visitor) X
Updated Category Pages

Diamond Customers .
Product > 2

Product > 1 l-k‘,()nline Orders (Participation | Visitor) X

————
|
<

Show All >

* All fields with an asterisk are required in order to save. -









{ifii) Adobe Analytics

Workspace

Summit: AlQ Metrics

® Channel Analysis

Marketing Channel
Page:1/1 Rows: 50

1.

2

Help

Terms of Use

Direct

Paid Search

. Social Campaigns

. Natural Search

. Comparison Shopping
. Referring Domains

. Social Networks

. Email

. Display

. Print

. Podcasts

. Text

Privacy Policy

Visits

238,194

17934

75%

22,364 949

17183
3427
8129
5,876
2,116

49,791

46,747
20,120
19,882

24,625

72%

14%

3.4%

2.5%

0.9%

209%

19.6%

8.4%

8.3%

10.39

Online
Orders

114,252

9,076
2,749
2,44
410
1,043
811
279
5,602
32,731
18,482
18,214

2,61

Language: English

79%

2.4%

2.0%

0.4%

0.9%

0.7%

0.2%

4.9%

28.6%

16.2%

15.9%

19.8%

Acquisition
Rate

100%

100%
49%
47%
45%
46%
46%
42%
39%
38%
29%
29%

29%

Assist
Rate

100%

31%
29%
29%
29%
27%
27%
28%
40%
35%
29%
30%

31%

Closure
Rate

100%

31%
16%
16%
14%
15%
16%
15%
16%
62%
60%
60%

62%

Lifecycle

Index

' ¥

0%

69%

34%

31%

31%

31%

30%

26%

23%

-24%

-31%

-31%

-33%

L

=] Cross-Industry Demo Data w

® By Lifecycle Index

+ index indicate a channel is more likely to acquire customers.
- index indicate a channel is more likely to close customers.

Lifecycle Index

When visualized, Lifecycle

Index highlights acquiring vs
closing channels




e Don't stop at Marketing Channels S Cross industry MatisoftData

Edit In

® Product Distribution by Acquisition Rate k

Acquisition Rate

® Product Analysis

Visits Acquisition Rate _. Closure Rate
e + oo
1. Flood Insurance 21,718 3.6% 13% 15%
2. Child Plan 7516 1.2% 5% 8%
3. Debit Card 21,493 3.5% 5% 15%
4. Diamond Card 13,884 23% 4% 1%

o=

5. Shares 7421 1.2% 3% 8%



Calculated Metric Builder

= o X SUMMARY

124 2 score [ metric It + R folse )

X Functions fX

DEFINITION *
I Z-5core
Z-SCORE (metric, include_zeros) o X
metric
l'k' Online Orders (First Touch | Visitor) X
e
l_k' Online Orders (Participation | Visitor) X

include_zeros

<o all f~ B =2l s P | ~ g - 1



Adobe Analytics Workspace  Rey omponents  Tools  Adr A0

Sum__mit AQ et * e . BON US Tl P USe Z‘Score tO & Cross-Industry Matisoft Data v

Edit In

® Product Distribution by Acquisition Rate :

Acquisition Rate Acquisition Rate Z-Score

® Product Analysis

- Visits Acquisition Rate ' Closure Rate " Acquisition Rate Z-Score
E;;:}T: EF;{Z::;% OY(advanced) 606,552 3 100% 100% 107
1. Flood Insurance 21718 3.6% 13% 15% 11 10.3%
2. Child Plan 7516 1.2% 5% 8% 03 2.6%
3. Debit Card 21,493 3.5% 5% 15% 02 20%
4. Diamond Card 13,884 23% 4% 1% 01 08%
5. Shares 7421 12% 3% 8% 01 07%



Find the right model with Layer in attribution Fasily visualize an average
the Attribution 1Q panel throughout your analysis with the Z-score function
with Calculated Metrics

© 2019 Adobe. All Rights Reserved. Adobe Confidential.
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Visualize Your Active
the Analytics Health

Roster wit

Dashboarc

Analytics Health Dashboard, Analytics 2.0 AP,

Anomaly Detection

.\
Adobe
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The Analytics Health Dashboard provides a comprehensive
view of all data collected in Adobe Analytics, benchmarked
against prior performance. A summary of anomalies is
generated to quickly analyze & then take action.




Compile Alerts Email » i —

Online Help - -
About &

Language

u'e A A AL 1. Create an OAuth client through Adobe 1/O
2. Input your Client ID (API Key) & Client Secret

3. Authenticate with your Experience Cloud login

— N e 4. Refresh Data

»
. e
'
L



Analytics Health Dashboard 3.0 - Cross Industry Demo Dataxlsb - Saved Jen Lasser

File Home  Insert Draw  Pagelayout Formulas Data Review View Developer Add-ins Help Acrobat QTeIImewhatyouwanttodo

TR 5 Quickly see how all your eVars, i

Adobe PM - Cross-Industry Demo Data props and events are trackmg oss-Industry Demo Data ~ ]
Analytics Health Dashboard - Components Summary, 11/29/2018 - 2/28/201 EI
METRICS .
‘ occurrences: Occurrences | evar17: Internal Search Term El
L 7.0k
100.0K
6.0K ||
80.0K
5.0K
60.0K 40K
30K
40.0K
2.0K
20.0K
1.0K
0.0K J 0.0K
ﬁ%Q&*&QEﬂE5ﬂﬁﬁzﬁﬁ3Qﬂﬂtﬂﬂﬂﬂﬁﬂﬂﬁﬂﬁﬂﬁﬁ%&&gﬂﬁﬁﬂ&&&g QC'QERE‘;EﬂEﬁﬁﬁaﬁﬁﬁgﬂgﬂhﬂgﬁﬂﬁﬂa“ﬂh%;ﬁ&&ﬁﬁﬁﬁﬁﬁaa&ﬁ
e e T o I T o O e T e T T e e e e e I T T T e L S A o N o B o I o S — [ s s T e T e e S S e S S L T B B S S e S B T I o B o e
COMPONENT SUMMARY
Select Granularity: (@ Daily ) Weekly Select day to analyze: | Thu - 2/21 EI Show Component #s| 1-100 EI
Custom Events Thu -2/21 Previous Same % Change AD Custom eVars Thu-2/21 Previous Same % Change AD Custom Props Thu-2f21 Previous Same % Change AD
Day Avg Day Avg Day Avg
1 Collection Views 3,565 1,954 * 82% 1 Marketing Channel 10,383 7.766 ‘ 34% 1 Site Subsection 51,171 53,415 -4%
2 Product Shares 692 702 -1% 2 Campaign Vendor 9,023 6,861 * 32% 2 Page Title 51,171 53,415 -4%
3 Product Reviews 681 826 -18% 3 Campaign Delivery Method 10,220 7,207 42% 3 - - -
4 Product Ratings 738 847 -13% 4 Campaign Landing Page 4,258 4,584 -7% 4 Page Type 51,171 53,415 -4%
5 Product Zooms 2,932 2,426 * 21% 5 Email Message ID 2,782 2,149 ‘ 29% 5 Country Site 50,835 53,041 -4%
& Questions Asked 719 834 -14% & Email Recipient ID 1,865 1,594 17% 6 Language Site 50,835 53,041 -4%
7 Questions Answered 356 1,027 * -65% 7 Customer Relationship 55,626 63,788 -13% 7 Content ID 2,422 2,544 -5%
8 List Addition 216 228 -5% 8 Customer Tier 30,178 34,940 -14% g Content Type 2,422 2,544 -5%
3 Online Product Cost 951,296 845,258 % 3 CRM ID 30,178 34,557 -13% 9 Page Path 33,956 35,203 -4%
10 Online Discount Amount 116,185 1 10 DMA Region 25,128 24,495 3% 10 App Search Term 1,733 1,891 -8%
11 Offline Revenue 1,856,451 11 Demographic Group 29,539 34,588 -15% 11 App Versions 13,607 14,392 -5%
12 Offline Customer Contact 895 12 Language Site Conversion 49,266 56,907 -13% 12 Badge Status 16,879 17,842 -5%
13 Offline Orders 3,309 13 Country Site Conversion 49,266 56,972 -14% 13 TV Channel - 13 * -100%
14 Checkouts: Step 2 3,212 14 Site Conversion 49,266 56,907 -13% 14 TV Target URL - 13 * -100% |
i nllmante 172 r‘.n_sz . A Taa ‘ 1EN0L ac 1c e
Components Summary | Individual Component Summary | Alerts Summary | ® | | »

Ready I pisplay Settings EH ] = 1 + 100%




Analytics Health Dashboard 3.0 - Cross Industry Demo Dataxlsb - Saved Jen Lasser

File Home  Insert Draw  Pagelayout Formulas Data Review View Developer Add-ins Help Acrobat QTeIImewhatyouwanttodo

P37 - S v
Adobe PM - Cross-Industry Demo Data P g N
Analytics Health Dashboard - Individual Component Summary, 11/29/2018 - 2/28/2019 SEGMENT:None
DIMENSION | evar17: Internal Search Term hd | 35.0K
METRIC | accurrences: Qccurrences - |
Total Dimension Items, Yesterday: 194 30.0K
Total Dimension Items, previous 90 days: 307
Anomalies Above Expected, last 91 days: 5
Anomalies Below Expected, last 91 days: 3 250K A ,j\\
A - -
'j /) \ ;.r SR \ FJ\ I
Top 100 evarl7: Internal Search Term Values by Occurrences Wed - 2/27 ; oo IL
| I
- 1 Unspecified 58,426 200K : .
12 2 isterm99 318 |
20 3 isterm26 308 I’
1 4 isterm2 308 15.0K i
s 5 isterm4) 297 N )’
-2 & isterml 273 N - O A N B S e W e W A O A W A%
7 istermb4 269 A Y S S -7 - N
10.0K ~ -
g8 isterm48 265 -
g3 isterm35 258
10 isterm100 254
11 isterm27 252 5.0k
12 i1%rm75 245
13 isterm40 238
14 isterm97 233 0.0K
15 isterm80 232 09?0@ -00 ,Q,\" ,Q,\“’ {S" ,g,\@ ,3,\0 Q\x" d({" d(»‘b 0@9 0(3 {5»'“ Q(E" 0(3’ 0\49 AN AN S K ,&\{” ,&\@ ,5{‘ ,\’\@ R -63’ ,»\q‘.’ ,&\q’.‘ ,@9 A Pl N ,\'\'9 ,150' ,L\»“ -1,\@ ,‘\G’ 1\,9 ,\'\q’." ,\'\q!" ,195’
16 isterm4 229
17 isterm78 220
20 18 isterm93 217 BROWSER ANALYSIS
7 19 isterml18 217 Top 10 evarl?: Internal Search Term Values by occurrences: Occurrences Google Microsoft Apple Mozilla Other
ag 20 isterm57 212 1 Unspecified 6,362 22,690 10,281 10,102 -
-5 21 istermb52 211 2 isterm2 27 186 17 75 =
-1 22 isterm3 209 3 isterm406 22 - - - -
12 23 istermb6l 202 4 jisterm13 21 79 g 48 =
24 isterm9 198 s isterm69 19 111 10 52 - L=
| Components Summary | Individual Component Summary | Alerts Summary | ® 4 | »

Ready I pisplay Settings EH ] = 1 + 100%




Analytics Health Dashboard 3.0 - Cross Industry Demo Dataxisb - BExcel Jen Lasser

File Home Insert Draw  Pagelayout Formulas Data Review View  Developer [AGLERH Help Acrobat QTellmewhatyouwanttodo

Analytics Health Dashboard = £ Sign In % Create % Manage ¥ Refresh Schedule

Input Credentials

View all anomalies & compile

Authenticate

Refresh All Data Custom Toolb

2 enoes N0Ustry Demo Data an email summary ]
< Compile Alerts Email : , s Summary, 11/29/2018 - 2/28/2019

Online Help

- - ou a list of all metrics and variables that have exceeded the expected data thresholds. Please contact your Analytics administrator if you have

Language 4
Component Component ID Expected Data Actual Data Difference
Offline Orders event13 3,324 3,199 -4%
Emails Sent eventle 66,209 83735 | 26%
Emails Received event17 51,237 66,808 { 30%
Emails Clicked event19 5E356 21557 ¢ 90%
Email Unsubscribes event20 10,327 10,210 -1%
Mailers Sent event22 12,846 15,676 ¢ 22%
Display Impressions event23 37,129 53,495 -6%
Podcast Impressions event77 433,792 299,652 T -30.9%
Text Failed event83 2,526 2,286 -9.5%
Text Unsubscribed event84 849 762 -10.3%
Recommended event9s 20,724 50,327 ¢ 142.8%
Offline Units event106 6,883 5,723 -16.9%
Text Subscriptions event110 6,236 4,490 T -28.0%
Email Unique Open event113 31,267 32,694 4.6%
POS Orders event121 2,572 1,898 T -26.2%
POS Units event122 2,920 3,461 18.5%
IVR Orders event123 716 645 -9.9%
AMO Clicks event130 422 1,436 4 239.9%
AMO Impressions eventl31 2,147 14,308 1 570.5%
Application Completed event137 39 12 T -69.2%
Total Revenue event138 27,190 3,126,181 ¢ 11397.6%
Total Units event1l39 2,719 8665 218.7%
Total Orders event140 2,719 5520 103.0%
Total Product Cost event141 27,190 1,179,046 4 4236.3%
Total Discount eventl42 2,719 139,808 { 5041.9%
Bounces bounces 8,629 9,306 7.8%
Time Spent per Visit {seconds) timespentvisit 764 634 -17.0%
Time Spent per Visitor (seconds) timespentvisitor 994 708 T -28.7%
Upgrades mobileupgrades 93 355 4 279.9%
Custom Link customlink 4,484 8508 | 91.8%
Action Time In App mobileactioninapptime 118 477 4 303.3% | I -

| Components Summary | Individual Component Summary | Alerts Summary | ® ! (4] | »

Refresh Individual Component Data mDispIay Settings HH ] =- s B 4+ 100%




Analytics Health Dashboard - Alerts Summary, 11/29/2018 - 2/28/2019 - Message (HTML)

(WESELEM Insert Options  FormatText  Review  Help Adobe PDF QTeIImewhatyouwanttodo

X, Cut _ - = _ = _|n szl oS L — allou: L —

B Calibri(Bc~|11 ~ A A =~-:z=~- ‘@ | " .&@ mj . :

= Copy
ST e Distribute to anyone who
© Format Painter = Book Names File~

Clipboard T Basic Text s Names

needs to be in the

o ]|

B e implementation-know

Subject |Ana|)rt|'cs Health Dashboard - Alerts Summary, 11/2%/2018 - 2/28/201%

Adobe PM - Cross-Industry Demo Data

Analytics Health Dashboard - Alerts Summary, 11/29/2018 - 2/28/2019 SEGMENT:None

This email has been compiled to provide you a list of all metrics and variables that have exceeded the expected data thresholds. Please contact your Analytics administrator if you have
questions or concerns.

Component Component ID Expected Data Actual Data Difference
Offline Orders eventl3 3,324 3,199 -4%
Emails Sent eventl6e 66,209 83,735 4 26%
Emails Received eventl? 51,237 66,808 1 30%
Emails Clicked eventl9 11,356 21,557 4 0%
Email Unsubscribes event20 10,327 10,210 -1%
Mailers Sent event22 12,846 15,676 {4 22%
Display Impressions event23 57,129 53,495 -6%
Podcast Impressions event77 433,792 299,652 i -30.9%
Text Failed event83 2,526 2,286 -0.5%
Text Unsubscribed event84 849 762 -10.3%
Recommended event9s 20,724 50,327 i 142.8%
Offline Units eventl06 6,883 5,723 -16.9%
Text Subscriptions event110 6,236 4,490 T -28.0%
Email Unique Open eventl13 31,267 32,694 4.6%
POS Orders event121 2,572 1,898 T -26.2%
POS Units event122 2,920 3,461 18.5%
IVR Orders event123 716 645 -9.9%
AMO Clicks eventl30 422 1,436 4 239.9%

AMO Imnressions event131 2.147 14.398 L 570.5%




Get 3 comprehensive Make sure you are Quickly see all anomalies
view of all your collected collecting the right data in in a single view, and take
data dimensions action

© 2019 Adobe. All Rights Reserved. Adobe Confidential.




Go From Rookie to Veteran
with Enhanced Cohorts

Cohort Tables, Inclusion/Exclusion Segments,
Latency Tables, Custom Cohort Dimensions

.\
Adobe



Adobe Analytics Workspace 9

Cohort Analysis AS
Project Edit Insert  Cor

& Cross-Industry Demo Data v

Panel
Jl .l VISUALIZATIONS
This month

Feb 12019 - Feb 28 2019

Freeform Table
Cohort Table
Fallout . ) ) S )
Start analyzing with one of these visualization options
Flow
Map
Area E Y lg: 2:: L
| -—

Area Stacked

Freeform Table Fallout Flow Cohort Table Histogram

Bar
Bar Stacked
Bullet

00 &
Donut

Venn Map
Histogram

Horizontal Bar

Horizontal Bar Stacked v/ Make this my default state for new projects

Line



Gﬁl\) Adobe Analytics Reports ( Adoberm O @

Cohort Analysis Y%

& Cross-Industry Demo Data v
Project  Edit Insert  Components

Y . . . : .
L Inclusion Criteria @ Return Criteria @
DIMENSIONS
SEGMENTS (OPTIONAL) SEGMENTS (OPTIONAL)
Page |
=

Product

Marketing Channel INCLUSION CRITERIA RETURN CRITERIA
Campaign Vendor E Visits >= v 1 a Online Orders >= v 1
Campaign Landing Page

And v And v
Show All >

METRICS
Visits

Online Orders GRANULARITY SETTINGS

Week v Rolling Calculation @
Occurrences
" Advanced
Unique Visitors TYPE

® Retention @ ® Latency Table @

Online Revenue | .
Churn @ Custom Dimension Cohort @

Show All >

SEGMENTS

Updated Category Pages

I JeTiNne \ Reset m

I Mobil¢: Customers

All Visits

Page = Workspace >



Adobe Analytics Workspace G

TR |
Cohort AnalYSIS 2 = Cross-Industry Demo Data w

Inclusion Criteria @ Return Criteria @
SEGMENTS (OPTIOMNAL) SEGMENTS (OPTIONAL)
=] E Updated Category Pages
INCLUSION CRITERIA RETURN CRITERIA
Visits >= v 1 Online Orders >= v 1
And v And v
GRANULARITY SETTINGS
Week v RallingsSatanlation (]
v/ Advanced
TYPE
® Retention © ®  Latency Table @

Chun @ EememrBimension Cohort @




Adobe Analytics Workspace ,O 0 EEE ; O

Cohort Analysis ¢

Edit

& Cross-Industry Demo Data v

® (Cohort Table

Retention: Latency Table
Inclusion: Visits >=1, Updated Category Pages Return: Online Orders >=1 .#

=
Included

Cohort -6 Weeks -5 Weeks -4 Weeks -3 Weeks -2 Weeks -1 Weeks 0 Weeks +1 Weeks +2 Weeks +3 Weeks +4 Weeks +5 Weeks +6 Weeks
Dec16 - Dec 22 13 0.4% 22 07% 23 08% 27 09% 36 12% 77 26% 3,006 181 6.0% 135 45% 87 29% 56 19% 54 18% 43 14%
Dec 23 - Dec 29 17 0.6% 14 05% 20 08% 28 11% 36 14% 74 28% 2,650 208 78% 146 55% 92 35% 42 16% 54 2.0% 36 14%
Dec30-Jan5 19 0.6% 20 07% 23 0.7% 40 1.3% 42 14% 53 17% 3,073 236 77% 161 5.2% 95 31% 73 24% 49 1.6% 32 1.0%
Jan 6 - Jan 12 20 0.6% 28 09% 29 09% 58 18% 44 1.4% 70 22% 3,251 254 78% 189 5.8% 7 22% 65 20% 43 13% 33 1.0%
Jan13 - Jan 19 23 0.7% 20 06% 31 09% 27 0.8% 48 1.4% 86 26% 3,351 282 84% 184 55% 104 31% 57 17% 60 1.8% 62 19%
Jan 20 - Jan 26 16 0.5% 31 1.0% 16 0.5% 30 09% 45 14% 86 27% 3162 245 77% 138 4.4% 84 27% 52 1.6% 54 1.7% 37 12%
Jan 27 - Feb 2 15 0.4% 21 0.6% 32 1.0% 32 1.0% 42 1.3% 98 29% 3,352 281 84% 152 4.5% 86 2.6% 73 22% 64 19%
Feb3-Feb9 15 0.4% 19 05% 31 09% 39 11% 54 15% 81 23% 3,528 326 92% 183 52% 128 3.6% 78 22%
Feb10 - Feb 16 18 0.5% 20 0.6% 29 09% 29 09% 40 1.2% 88 27% 3,319 268 81% 162 49% 97 29%
Feb 17 - Feb 23 15 0.4% 30 09% 25 0.7% 33 10% 33 1.0% 79 23% 3416 206 8.7% 154 45%
Feb 24 - Mar 2 25 0.7% 20 0.6% 19 0.6% 30 09% 44 1.3% 79 2.3% 3,393 281 8.3%

Mar 3 - Mar 9 15 0.5% 24 07% 22 07% 16 05% 45 1.4% 83 26% 3,243




Adobe Analytics Workspace O

Cohort Analysis +*

Edit Insert Comp

& Cross-Industry Demo Data v

® (Cohort Table

Retention: Latency Table
Inclusion: Visits >=1, Updated Category Pages Return: Online Orders >£1 |2,

=

! | Incliided
Cohort -6 Weeks -5 Weeks -4 Weeks -3 Weeks O = 1 CD STUEIR Weeks +3 Weeks +4 Weeks +5 Weeks +6 Weeks
Dec16 - Dec 22 13 0.4% 22 07% 23 0.8% \22 09% 36 12% 77 26% 3,006 135 45% 87 29% 56 19% 54 1.8% 43 14%
Dec23 - Dec 29 17 0.6% 14 05% 20 08% 28 11% 36 14% 74 28% 2,650 208 78% 146 55% 92 3.5% 42 1.6% 54 2.0% 36 14%

-
Dec30-Jan5 19 0.6% 20 07% 23 07% 40 13% 42 14% 53 17% 3 73 24% 49 1.6% 32 1.0%
Create Segment From Cell

Jan 6 - Jan 12 20 0.6% 28 09% 29 09% 58 18% 44 14% 70 22% ; — 65 2.0% 43 1.3% 33 1.0%
Jan13-Jan19 23 07% 20 06% 31 09% 27 08% 48 14% 86 2.6% ;| Copy To Clipboard 57 17% 60 18% 62 19%
Jan 20 - Jan 26 16 0.5% 31 1.0% 16 0.5% 30 09% 45 14% 86 27% : 52 16% 54 17% 37 12%
Jan 27 - Feb 2 15 0.4% 21 06% 32 1.0% 32 1.0% 42 13% 98 29% 3 73 22% 64 19%
Feb3-Feb9 15 0.4% 19 05% 31 0.9% 39 11% 54 1.5% 81 2.3% 3 78 22%
Feb10 - Feb 16 18 0.5% 20 0.6% 29 05% 29 059% 40 1.2% 88 27%
Feb17-Feb 23 15 0.4% 30 09% 25 0.7% 33 1.0% 33 1.0% 79 23% ]
Feb 24 - Mar 2 25 0.7% 20 0.6% 19 0.6% 30 05% 44 1.3% 79 23% E

Mar 3 - Mar 9 15 0.5% 24 07% 22 07% 16 05% 45 1.4% 83 26% 3



Segment Builder Cancel

= TITLE *
(((Visits exists AND (Week = Dec 23, 2018 AND (Page = (category 1 OR category 2 OR category 3 OR category 4 OR category 5))))) AND ((Online Or
I
1 o 146 0%
DESCRIPTION — 3,037 0%
- 28,686 0%
146 0%
TAGS Product Compatibility € Analysis Workspace
® Add Tags ° Reports & Analytics
Ad Hoc Analysis
DEFIMITION *
Show  Visitor v £+ Options
W ((Visits exists AND (Week = Dec 23 2018 AND (Page = (category 1 OR category 2 OR category 3 OR category 4 OR category 5))))) AND ((Online Orders exists AND Week = Jan 6 2019)) l {:}
> (\ksits exists AND (Week = Dec 23 2018 AND (Page = (category 1 OR category 2 OR category 3 OR category 4 OR category 5)))) l {:}
And v
? (ghhline Orders exists AND Week = Jan 6 2019) l {:}

Make this an Experience Cloud audience (for Cross-Industry Demo Data) @

* All fields with an asterisk are required in order to save.

English



Adobe Analytics

Cohort Analysis +*

Workspace

Inclusion Criteria @
SEGMENTS {OPTIONF\L)

E Updated Category Pages
INCLUSION CRITERIA
Visits

And v

Return Criteria @

meiit!ienc SOl
RETURN CRITERIA
>= ¥ 1 Online Orders

GRANULARITY

Week v

TYPE

®  Retention @

Chun @

Reset

And v

SETTINGS

Rolling Calculation @

v Advanced

| atemsmis A2

®  Custom Dimension Cohort @

E Marketing Channel Y

L

& Cross-Industry Demo Data v



Adobe Analytics Workspace

Cohort Analysis ¢

Edit

& Cross-Industry Demo Data v

® (Cohort Table

Retention: Dimension Column (Marketing Channel)
Inclusion: Visits >=1, Updated Category Pages Return: Online Orders >=1 .#

Cohort Included (De...  Dec23 2018 Dec 30 2018 Jan 6 2019 Jan 13 2019 Jan 20 2019 Jan 27 2019 Feb 3 2019 Feb 10 2019 Feb 17 2019 Feb 24 2019 Mar 3 2019

Email 5460 380 7.0% 208 3.8% 1 0.0% 1 0.0% 0 1 0.0% 0 0 0 0 0
Display 1,520 140 9.2% 57 3.8% 1T 01% 1 01% 9 —0755 8 g g 0 0
Paid Search 1927 164 8.5% 112 58% 1 01% 1 01% - 1 01% 0 0 0 0 0
Text 814 78 9.6% 35 43% 1T 01% 1 01% 0 1 01% 0 0 0 0 1 01%
Direct 613 33 54% 6 1.0% 0 0 0 L = A 0 0 0
Social Campaigns 1,269 18 9.3% 64 5.0% 1T 01% 1 01% 0 \ ' 2 a 0 0 0
Referring Domains 874 60 6.9% 34 39% 1T 01% 1 01% 0 1 01% 0 0 0 0 0
Comparison Shopping 844 68 81% 44 52% 1T 01% 1 01% 0 1T 01% 0 0 0 0 1 01%
Print 773 58 75% 36 47% 1T 01% 1 01% 0 1 01% 0 0 0 0 0
Podcasts 787 71 9.0% 26 33% 0 0 0 0 0 0 0 0 0
Social Networks 205 21 10.2% 13 63% 1 05% 1 05% 0 1 0.5% 0 0 0 0 0

English -



Segment inclusion & Use Latency Tables to see Apply a custom cohort

return criterialy, separately behavior before/after an dimension to replace
inflection point time-based cohort rows

© 2019 Adobe. All Rights Reserved. Adobe Confidential. 74
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Become an All-Star with the
Analytics 2.0 AP

Analytics 2.0 API, Workspace Debugger,
Swagger Ul

.\
Adobe



The Analytics 2.0 API brings the same kind of flexible queries
used in Analysis Workspace to the API, including significant query
speed enhancements, unlimited breakdowns, and data science
features such as Anomaly detection and Attribution Q.




t - Analysis Workspa:c X +

& 10 @ https://sc5.omniture.com/spa/index. html?ssSession=a3dade4265421194ac27b5e33491ace8&pj=86821481041342# /workspace/edit/5c86838f1a9ce534954087ba

{iill) Adobe Analytics Workspace

New Project ¢ _
€ oject & Cross-Industry Demo Data v

Panel

Start analyzing with one of these visualization options

= = A

Freeform Table Fallout Cohort Table Histogram

+/ Make this my default state for new projects

Turn on the Analysis
Workspace debugger

adobeTlools.debug.includeOberonXml=true

Terms of Use  Privacy Policy  Language: English




|||l Adobe Analytics Workspace > [y 5 0

ew Project % =]
New Project § Cross-industry Demo Data v

Edit

Os i

Panel v X
&= DIMENSIONS =
I Page i Drop a Segment Here (or any other component) : Jan 12019 - Jan 31 2019

=]
I Marketing Channel
I Product -
® [reeform Table e

I Campaign Vendor
I Campaign Landin...

Show All >
R METRICS
Visits
Online Orders

Qccurrences

Unique Visitors N

Emails Bounced
Show All >

! SEGMENTS

I Tablet Customers

| obte customer Fun fact: You can see all
I oge-Morspc the requests each
I

All Visits

New Visitors ~ Help TermsofUse PrivacyPolicy Language: English VI S U a llzatl O n m a keS I










New Project - Analysis Workspar X @ SwaggerU X -

< C O @ hitps://adobedocs.github.io/analytics-2.0-apis/?client_id=5a8dcc2cfa71472cbfadfb53671cA5ed&access token=ey)JANXUiOi pbXNfbmExLWtleSOxLmNIcilsimFsZyl6IUTMjU... 3¢ =) 0

h‘ Adobe Analytics
Adobe

Adobe Analytlcs APIs

[ Base URL: analytics.adobe.io/

The endpoints described here are routed through Adobe.io. In order to use these endpoints you must create an oAuth client that is subscribed to access the Adobe Analytics Reporting APL.

calculatedmetrics >
collections %
dateranges >
dimensions & 2
metrics >
reports >
segments >

users >




ditliclioilviio

metrics >
reports b
POST /reports Runs a report for the request in the post body
See the Reporting User Guide for details.
Parameters Cancel
Name Description
body
Edit Value Model
(body)
{ Fs
"rsid": "string", m
"dimension”: “"string",
"locale": {
"language": "string",
"script": "string",
"country”: "string"”,
"variant": "string",
"extensionKeys": [
|"string"
1,
"unicodelocaleAttributes": [
"string"
]
";nicodeLocaleKeys“: [
"string"
1,
"iso3Language": "string",
"iso3Country”: "string",
"displaylLanguage": "string",
the debugger & execut
Parameter content type gg

application/json




Run fast, flexible, and Use the Workspace Test queries easily with
intelligent queries that debugger to build the Swagger Ul
match Analysis Workspace queries for you

© 2019 Adobe. All Rights Reserved. Adobe Confidential.
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LA d A

Dropdown ' Analytics on Internal Traffic ( Cross-Sell
Filters Analytlcs Plugin Analysis

7 AL
PR

Attribution Analytics Health Enhanced Analytics
Dashboard Cohort Analysis 2.0 API

i AT <]

A

A



Resources for the road!

Sp| adobe.ly/aatips




ake the Survey for a chance to win!

(Survey section of the mobile app)

SESSION PRIZE %
one per session

STARBUCK S{#:Y:3» cas

SENY Signed Sports Bose
Experience Memorabilia Home Speaker




Back by popular demand: Win a PM intern for a day!

= We come to your office
= We get you coffee

= We do analytics
workshops, discuss
product feedback, etc.

= We buy you lunch
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Q &A

Ben Gaines Jen Lasser
Twitter: @benjamingaines Twitter: @jenlasser
LinkedIn: /benjamingaines LinkedIn: /jenlasser

adobe.ly/aatips
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