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Let’s Get To Know Each Other A Bit
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Let’s Get To Know Each Other A Bit
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pollev.com/adobesummit6

Text ADOBESUMMIT6 to 22333
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Take the Survey for a chance to win!

$10 Starbucks 
Card

SESSION PRIZE 
one per session

Day 1
Bash 

Experience

Day 2
Signed Sports 
Memorabilia

Day 3
Bose 

Home Speaker

pollev.com/adobesummit6
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What is A4T and where can 
you use it?

How to use A4T to think first 
about optimization and later 

about reporting

What is on its way to the A4T 
roadmap?

pollev.com/adobesummit6
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Intro to Experience Cloud ID Service (ECID)
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Intro to Experience Cloud ID Service (ECID)
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Audience

Analytics 
Platform

Audience

Testing & 
Optimization

Audience

Multichannel 
Campaigns

Audience

Media & 
Ad Buying
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Orange
Adobe Experience Cloud

13
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Targeting & 
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Multi-Channel 
Campaign 

Management
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Media and Ad 
Buying
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Analytics

Advertising

Email

Display, 
Search, TV, 
Social Ads

Testing 
and 

Personalization

People

Create audiences Consume audiences

Analytics

Advertising 
Activation

Email On Site Content

External and Offline Data
(profile attributes)
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Intro to A4T
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Intro to A4T
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A4T: What’s in it for me?

18

“I like to use 
Workspace for 
analysis but I 
can’t see my test 
data there.”

“I have to plan in advance what metrics I 
want to capture and which audiences I 
plan to report on. If I forget something 
important I’m out of luck.”

“It takes too long to 
configure & launch a 
test. Time is 
money!”

“Performing segment 
analysis on my test 
results is difficult 
because I have to 
filter reports by each 
segment individually.”

“My leadership 
wants regular 
updates on live 
test 
performance.”

“I’m interested in 
optimization but I 
don’t have access 
to Target.”

“I think we have 
Analytics & Target 
integrated but I’m
not sure how to
use it.”
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Analytics + Target

19

Launch Faster
Fewer configuration steps during activity setup. 

Think Bigger
See all Analytics audiences and metrics, right from within the Target interface. 

Dig Deeper
See all Target activity in Analytics for deeper analysis.

1

2

3

Launch Now.
Learn Later.

Testing and targeting has 
never been easier

+
1 32 4



© 2019 Adobe.  All Rights R eserved .  Adob e Confidential. 20

Audiences shared with entire 
Experience Cloud

Launch Faster
Create segments once, then  
apply them to your Target 
activities.

1 32 4
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Launch Faster
Fewer activity 
configuration steps. No 
more configuring multiple 
sets of metrics in different 
tools.

1 32 4
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Think Bigger
You can break down and 
analyze any test by any 
audience, using any metric. 
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Dig Deeper
View Target activity reports 
directly in Reports & 
Analytics (with 
Lift/Confidence)
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Dig Deeper
View Target activity reports 
directly in Analysis 
Workspace
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How To Set Up A4T
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How To Set Up A4T
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A Four Step Process

1. Complete Provisioning Form

28

adobe.com/go/audiences
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A Four Step Process

1. Complete Provisioning Form

2. Set Up User Permissioning

29

All Report Access
Web Services Access Group
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A Four Step Process

1. Complete Provisioning Form

2. Set Up User Permissioning

3. Recent Code Versions

30

✓ App Measurement v2.3.0
✓ ECID v2.1
✓ at.js v0.9.6
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A Four Step Process

1. Complete Provisioning Form

2. Set Up User Permissioning

3. Recent Code Versions

4. QA!

31

mboxMCSDID parameter = sdid parameter
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Where A4T can be used (and where it can’t)
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Where A4T can be used (and where it can’t)
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Use A4T With…

▪ Experience Targeting (Rules-Based Targeting)

▪ A/B…n Testing

▪ Multivariate Test (MVT)

▪ Recommendations

▪ Mobile App Activities

▪ Redirect Offers

▪ AEM 6.2+ Integrations

35
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Don’t Use A4T With…

▪ Auto-Allocate

▪ Auto-Target

▪ Automated Personalization

▪ Targeted Email

36
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Multiple Integrations, More Fun!
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Multiple Integrations, More Fun!
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Stoke SFDC + Adobe Integration

• Combines digital behavior and CRM 
data to provide a more 
comprehensive view of the 
customer journey.

• Understand which marketing 
channels or tactics are most 
effective at driving sales 
conversions.

• Unlimited dimensions of SFDC data 
and configurable for multiple 
instances of SFDC.

• Easy to set-up and requires no 
technical knowledge.
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Analytics for Ad Cloud …. Plus Target!

• Analyze how your campaigns affect 
your Target activities

• Identify experiences that align with 
ads, placements, campaigns, and 
channels
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Till Büttner
Digital Analytics

Digital Customer Interaction

@oarsi
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About 550,000 employees in 

more than 220 countries and 

territories

~ 955,000 international express 
shipments per day (Time Definite 
International)
+7.4% versus 2017

48.8m letters per workday in 
Germany 
4.1m parcels per workday in 
Germany

3.8m tons of air freight.
3.2m TEU2) of ocean freight.
~8mn square meter of warehouse 
space

We aim to build upon our position 
as quality leader in contract 
logistics. 

Group revenues: EUR 61.55bn
Group EBIT: EUR 3.16bn
Market capitalization1): 
EUR 29.411bn

WORLD'S LEADING MAIL
AND LOGISTICS GROUP
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What we aim to do

45

Reporting’s & 
Analysis of the user 

behavior

Generating Insights 
based

on online data
for projects

Analytics 
Implementation

A/B-Test & 
Personalization
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Let’s get ready to personalize content

46
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Basics first - Requirements

47

Evolution

C

Goals

B

Focus

A
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Ready to go?

48

Build your first 
personalization

Define segments, 
customer attributes, 

profile scripts

Set up additional 
tracking and/or 

connect other data if 
needed
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Test before you trust your gut feeling

49
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Short excursion: Why do standards matter?
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Let me entertain you and let’s get practical

51
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Customer intelligence in a nutshell (business view)

52

Anonym ID: 1234XYZ

User State: ?

Business Unit: ?

...

E.g. Submitted Form or Searched for Warehousing or ...

Anonym ID: 1234XYZ

User State: Customer

Business Unit: Supply Chain

...
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You think that’s all?

53
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Customer intelligence in a nutshell (tech view)

54
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Let’s stay in Wonderland

55
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D
at

a

Easy - Analytics Segments
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Easy - Analytics Segments

57

Hint: Max. 20 million audience members.
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Easy - Analytics Segments
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Easy - Analytics Segments
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Easy - Analytics Segments

60
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Easy - Analytics Segments

61
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Moderate – Visitor Profile
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Moderate – Visitor Profile

63

Hint: Visitor profiles are just stored for two weeks. To extend up to 90 days contact Customer Care
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Moderate – Visitor Profile

64

1) Credits goes out to Observepoint: https://resources.observepoint.com/blog/adobe-target-personalization-category-affinity

1)
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Moderate – Visitor Profile

65

1)
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Moderate – Visitor Profile
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Moderate – Visitor Profile
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Moderate – Visitor Profile

68
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Moderate – Visitor Profile

69
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I feel the need... 

78
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Fully orchestrated

79
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Fully orchestrated – Hint: Use Feedback data

80
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Fully orchestrated

81

Analytics Segment

Searched for Customer Care contact &

A) Feedback Answer equals Suggestion

B) Feedback Answer equals Dislike

Form Analysis

E) Customer of Business Unit

F) No Customer Information

Recommendations

G) Has consumed FAQs

H) Has not seen FAQs at all

Demandbase

C) Company Name exists

D) Company Name does not exists
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Fully orchestrated

82

Analytics Segment

Searched for Customer Care contact &

A) Feedback Answer equals Suggestion

B) Feedback Answer equals Dislike

Form Analysis

E) Customer of Business Unit

F) No Customer Information

Recommendations

G) Has consumed FAQs

H) Has not seen FAQs at all

IF A & C & E & G 

THEN show specific Customer Care chat with account based thank 

you

Demandbase

C) Company Name exists

D) Company Name does not exists
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Fully orchestrated

83

Analytics Segment

Searched for Customer Care contact &

A) Feedback Answer equals Suggestion

B) Feedback Answer equals Dislike

Form Analysis

E) Customer of Business Unit

F) No Customer Information

Recommendations

G) Has consumed FAQs

H) Has not seen FAQs at all

IF A & C & E & G 
THEN show specific Unit Customer Care chat with account based apology

IF B & C & E & H

THEN show FAQ link first and below specific Customer Care phone 

number with account based apology

Demandbase

C) Company Name exists

D) Company Name does not exists
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IF A & C & E & G 
THEN show specific Customer Care chat with account based apology

IF B & C & E & H
THEN show FAQ link first and below specific Customer Care phone number 

with account based apology

IF B & D & F & H

THEN thank anonymusly for feedback and link to FAQs with general 

Customer Care email address shown below

Fully orchestrated

84

Analytics Segment

Searched for Customer Care contact &

A) Feedback Answer equals Suggestion

B) Feedback Answer equals Dislike

Form Analysis

E) Customer of Business Unit

F) No Customer Information

Recommendations

G) Has consumed FAQs

H) Has not seen FAQs at all

Demandbase

C) Company Name exists

D) Company Name does not exists



© 2019 Adobe.  All Rights R eserved .  Adob e Confidential.

And now some data

85
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Reporting Example
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Reporting Example

87

Performing Offline Calculations for Analytics for Target: https://docs.adobe.com/content/help/en/target/using/reports/conversion-rate.html
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Reporting Example

88
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Reporting Example

89



© 2019 Adobe.  All Rights R eserved .  Adob e Confidential.

To fast? To much?

90

adobe.ly/precisepersonalization
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What are you waiting for, Christmas? 

91
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What’s Coming?

92



© 2019 Adobe.  All Rights R eserved .  Adob e Confidential.

What’s Coming?

93
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Published Segment Optimization

▪ Reduce time to publish 
Analytics segments to 
Experience Cloud by 90% 
(segments available within 4 
hours)

▪ No implementation or 
settings changes required

▪ Establish and manage 
segment expiration through 
updates to the Segment 
Builder and the Segment 
Manager

Insert Screenshot here
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Increased Shared Segment Limits

▪ Current Shared Segment 
limit of 20

▪ Coming soon: 75 Shared 
Segment limit!

Insert Screenshot here
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A4T in Analysis Workspace

Insert Screenshot here

▪ Analyze Target activities & 
experiences in Analysis 
Workspace

▪ Automatic sync of Target 
activity date range

▪ Apply the powerful 
visualizations of Analysis 
Workspace, such as Journey 
IQ, Segment Compare, etc.
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Lift, Confidence, & More

Insert Screenshot here

▪ Analyze Target activity Lift in 
Workspace for counter 
metrics

▪ Identify Confidence
associated with any success 
event for Target analysis 
certainty

▪ Improved Activity 
Impressions and Activity 
Conversions data

▪ Send data to multiple report 
suites
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One More Helpful Resource

adobe.ly/a4t

99
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Experience Success expert zone 
at the Adobe booth.

• Talk with Adobe’s top experts in digital experiences

• Learn about Adobe’s Digital Performance Services

• Meet with customer support teams

• Check-in for your personalized assessment 

Adobe.com/go/experience-success

VISIT US AND 

AN iPAD PRO 
& OTHER PRIZES
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Take the Survey for a chance to win!
(Survey section of the mobile app)

$10 Starbucks 
Card

SESSION PRIZE 
one per session

Day 1
Bash 

Experience

Day 2
Signed Sports 
Memorabilia

Day 3
Bose 

Home Speaker



© 2019 Adobe.  All Rights R eserved .  Adob e Confidential. 102

Eric Matisoff
matisoff@adobe.com

Twitter: @ericmatisoff

LinkedIn: in/ericmatisoff

Till Büttner
till.buettner@dhl.com

Twitter: @oarsi

LinkedIn: in/tillbuettner/

mailto:matisoff@adobe.com
mailto:till.buettner@dhl.com
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