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Let’s Get To Know Each Other A Bit




Let’s Get To Know Each Other A Bit

pollev.com/adobesummit6

Text ADOBESUMMIT6 to 22333




Take the Survey for a chance to win!

pollev.com/adobesummit6

SESSION PRIZE

one per session

Bash Signed Sports Bose
Experience Memorabilia Home Speaker
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What is A4T and where can How to us.e A.AT .to think first What is on its way to the A4T
: about optimizationand later
you use it? roadmap?

about reporting
\\
. \ .

\\

2019 Adobe. All Rights Reserved. Adob e Confidential. ] 5




“n “n

Does your company currently have the ECID service deployed?

Yes

No

Unsure

Start the presentation to see live content. Still no live content? Install the app or get help at PollEv.com/app
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Yes

No

Unsure

Is your company currently using A4T?

Start the presentation to see live content. Still no live content? Install the app or get help at PollEv.com/app
. o W L,




What movie do you most like to post animated GIFs from?

“Ace Ventura” “Office Space” “Super Troopers”

Start the presentation to see live content. Still no live content? Install the app or get help at PollEv.com/app



Intro to Experience Cloud ID Service (ECID)




Intro to Experience Cloud ID Service (ECID)
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Create audiences Consume audiences

Display,
Search, TV,
Social Ads
Analytics

Advertising Email On Site Content
/ @
-~
”
~
@ < N4 Advertising
Activation
Email
! Testing
and
Personalization
[ 1 1 |
[ I 1 |
1T 1]

External and Offline Data
(profile attributes)
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Intro to A4T




Intro to A4T
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A4T: What’s in it for me?

“Performing segment
analysis on my test
results is difficult
because | have to
filter reports by each
segment individually.”

“I' like to use
Workspace for
analysis but |
can’t see my test
data there.”

“I think we have
Analytics & Target
integrated but I’'m
not sure how to
useit.”




Analytics + Target

@) + @

Launch Now.
Learn Later.

Testing and targeting has
never been easier

1 7™  launch Faster

1 2 x 4 Fewer configuration steps during activity setup.

Think Bigger

See all Analytics audiences and metrics, right from within the Targetinterface.

Dig Deeper

See all Target activity in Analytics for deeperanalysis.




Experiences Targeting % Settings ance Nex
Choose Audience (1) Cance Combine Multiple Audiences m

Audience Library Activity-Only Audience + Create Audience

58 Of 58 Audiences

Launch Faster

Create segments once, then Foll Campign - View Throughs experience Cloud by sam-ntegration-user@adobe.com
apply them to your Target

Oct 22 2017 08:15 AM

. o.e Acxiom Females - IT Professionals Experience Cloud by sam-integration-user@adobe.com
activities.
. Oct 212017 07:54 AM
Bots for blog post Experience Cloud by aam-integration-user@adobe.com
Acxiom Premium - IT Professionals Experience Cloud E)ct 20 2917 0933 AM
y aam-integration-user@adobe.com
. Oct19 2017 08:53 AM
Registration Abandoners Experience Cloud by aam-integration-user@adsbe.com
. Aug 19 2017 07:04 AM
Bots Experience Cloud by aam-integration-user@adobe.com
. Mar 16 2017 10:15 AM
Premium Audience Adobe Target by Eric Matisoff
. Jan 12 2017 12:56 PM
30-39-year-old Working Moms Adobe Target by Eric Matisoff
mode param = brah Adobe Target Jan 042017 08:47 AM

by Eric Matisoff

T . DT —_—" e,



A/B/C/D test hp hero

Launch Faster

Fewer activity
configuration steps. No
more configuring multiple
sets of metrics in different
tools.

Goal & Settings
L ]

Priority

Duration

Start When Activated

End When Deactivated

Reporting Settings
Reporting Source

Adobe Analytics

Adobe Target Select Report Suite

Adobe Analytics All Geometrixx Demo Sites

Tracking Server * @ AML_Geometrixx_Outdoors

metrire addnhemarketinolah rom

Average Page Depth

Average Time Spent on Page

Average Time Spent on Site

Average Visit Depth

Bots

Bounce Rate

Select Metric

Cancel




\°#) Adobe Target Activities Audiences Content Recommendations Setup adobe-david-bilbrough @) 223 gz ﬂ’,
“2 GINA A/B Nav test 6.25.16 (a4t) | s " EditActivity 1y SharetoFeed ? View Experience URLs
Live (Jun 24 2016 - Present) Source: Adobe Target
Overview Reports Collisions Change Log View Report in Adobe Analytics
Running Page Views 2016-06-23 (] 2016-07-1 i N o

Change metric

Audience All Qualified Visitors

Experience C

Select Audience for Reporting

Experience B
ALL

Think Bigger

You can break down and A4T nav test Experience C

analyze any test by any St e California visitor \\
audience, using any metric.

Experience D

OTHERS

Page Views

Chrome
Customer

FFox visitors
Frequent shopper

From email campaign

Experience -ift Confidence
ExperienceC & 26.26% 191 607% ull
I Experience B 2517% 178 -095% B---
I Experience D 24.68% 177 -1.65% [ -
Experience A [Control] 23.89% 1.80
Activity 100.00% 1.81 - -

W— - —




Dig Deeper
View Target activity reports
directly in Reports &

Analytics (with
Lift/Confidence)

Adobe Analytics

_r;i View All Reports

V' My Favorites

V' Frequently Viewed

Target Activities
Page Views

Key Metrics
Anomaly Detection
Target Activities
Visits

Report History

Target Activities
Target Activities
Key Metrics
Anomaly Detection
Page Views

Visits

Reports Components Tools Admin

Target Experiences Report ¢

Selected Activity:
Report Type: | Ranked
Selected Metrics:
© BREAKDOWN BY:
Site Metrics
Site Content
Mobile
Paths
Traffic Sources

Campaigns

Visitor Retention Categories
Visitor Profile

Custom Conversion

Adobe Target

Marketing Channels
Experience A I

cas Report | All Visits (No Segment) | Fri. 24 Jun. 2016

Target Experiences

Experience C
Experience B
Experience D

Experience A

E3 Notes

'15 Download 2% Send

100% 150%

Sat. 30 Jul. 2016 | Gragh generatad by Adobe Analytics at 75

(I'/ Bookmark

bilbroug p e

(7) Dashboard eee More AML_Geometrixx_Outdoors v El 24 Jun16 - 30Jul16

Compare to Report Suite:
Compare to Segment:

Percent Shown as: Number |
Include Current Data: |No O

4 Try in Workspace

Configure Graph ~

Spent on Site

7 PMEDT, 1 Jul 2016

rﬂ Metrics

267 265%
253 251%
248 246%

241 235%

1,009




Adobe Analytics Workspace : 3 mpo ols Admin adobe-eric-matisoff O @ 3% j'." 9

New Project

Project  Edit  Insert

S Analytics Challenge ~

+

Panel
Y
This month
DIMENSIONS
Target Activities (Analytics.
Freeform Table
° Analytics for Target
D I g D e e p e r Page Views Visits Registration: Starts Registration: Confirmations Occurrences
Page
Target Experiences Y(advanced) ¥
H e o Last Touch Channel Page:1/1 Rows: 50 1,416 755 336 651 1,436
View Target activity reports
d . I . I . Mobile Device Type 1. Experience D 744 a4 240 401 751
IrECt y in Ana VSIS 2. Experience B 347 209 80 199 356
METRICS
Workspace Vie 3. Experience C 122 53 48 92 123
isits
4. Experience A 15 79 80 129 17
Page Views
Revenue

Unique Visitors

Registration: Confirmations

SEGMENTS

Device Type:Tablet

Device Type: Mobile Phone

Never Purchased

Purchasers

Email Channel
English
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How To Set Up A4T

h




How To Set Up A4T
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A Four Step Process

1. Complete Provisioning Form

_r

=

adobe.com/go/audiences




A Four Step Process

1. Complete Provisioning Form

2. Set Up User Permissioning

All Report Access
Web Services Access Group




e
A Four Step Process

1. Complete Provisioning Form
2. Set Up User Permissioning
3.  Recent Code Versions

v' App Measurement v2.3.0
v ECID v2.1
v’ at.js v0.9.6




A Four Ste p Process :);j‘: Adobe Experience Cloud Debugger 55™

1 B Summary -?= Network € f’ Tools = Logs@ Analyticso Target°
) B4 Download T Clear All Requests
3. Solutions Filter: = All | @ Analytics = & Target DTM

mboxMCSDID parameter = sdid parameter

Solution

Request URL - Hostname
Request URL - Pathname
Request URL - Search
Request URL - Hash
Request - Body

Request - Parameters
Request - Method
Page/Frame URL
Version

Experience Cloud Visitor ID
Analytics Visitor ID
Audience Manager Blob

Audience Manager Location Hint

Supplemental Data ID
Mbox Name

® Target s
adobeintericmatisoff.tt.omtrdc.net
/m2/adobeintericmatisoff/mbox/json

mbox=target-global-mbox&amp;mboxSess...

{"mbox"; "target-global-mbox", "mboxSessio...

GET
http://adobeanalyticschallenge.com/rules
160
62852279354942855752257643516833737282
2DFE2C0005035F44-6000119C40000CC1

RKhpRz8krg2tl 06pguXWp5olkAcUniQYPHa...

9
5FE891577130ABDE-7D83DC8A740B114F

target-global-mbox

@ Analytics I

matisoft.d1.sc.omtrdc.net
b/ss/matisoftglobal/10/)5-210.0-LB0B/s8862...
?AQB=1&amp;ndh=1&amp;pf=1&amp;callba...

{"AQB": "1", "ndh": "1", "pf": 1", "callback": "s_c...
GET
http://adobeanalyticschallenge.com/rules
15-2.10.0-L80B
62852279354942855752257643516833737282
2DFE2C0005035F44-6000119C40000CC1
RKhpRz8krg2tl O6pguXWpSolkAcUniQYPHa...
9

SFE891577130ABDE-7D83DC8A740B114F







Where A4T can be used (and where it can’t)




Where A4T can be used (and where it can’t)

© 2019 Adobe. All Rights Reserved. Adob e Confidential.



e
Use AAT With...

= Experience Targeting (Rules-Based Targeting)
- A/B...n Testing

« Multivariate Test (MVT)

= Recommendations

= Mobile App Activities

= Redirect Offers

= AEM 6.2+ Integrations




e
Don’t Use A4T With...

= Auto-Allocate
= Auto-Target
= Automated Personalization

= Targeted Email







Multiple Integrations, More Fun!




Multiple Integrations, More Fun!
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=

Stoke SFDC + Adobe Integration ~

Combines digital behavior and CRM
data to provide a more

comprehensive view of the Full Funnel Analysis
customer journey.

Understand which marketing
channels or tactics are most
effective at driving sales

All Visits
B 13779 vishors

All Visits 100.0%

conversions.
imited di ' . |
Unlimited dimensions of SFDC data
and configurable for multiple o
instances of SFDC. e o
Closed Won X $889%
Easy to set-up and requires no 2 vt -

technical knowledge.

© 2019 Adobe. All Rights Reserved. Adob e Confidential. "‘
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Analytics for Ad Cloud .... Plus Target!

Analyze how your campaigns affect

you r Ta rget aCtiVitieS Ad Cloud DSP Demo - Comparisons il

. . . . Ad Cloud hits (DSP only, » : 4‘ Lasl-qullweek:s
Identify experiences that align with | oo om g 26 208503 208
ads, placements, campaigns, and
channels

8 WoW Impressions 8 WoW Visits 8 WoW Conversions

1126% ¥299% $696%

No new anomalies found

i AMO Cost A i AMO Impressions A i AMO Clicks A ¥ AMO CPC A ¢ Visits % Conversions

Week 1
Page:1/1 Rows: 400 $23,214 4,456,690 10,233 $2.27 6,403

1. Aug 26,2018 $11,685 50.3% 2,360,642 53.0% 4975 48.6% $2.35 103.5% 2,639 412%

2. Sep2,2018 S11,529 49.7% 2,096,048 47.0% 5258 514% $219 96.7% 3764 588%

© 2019 Adobe. All Rights Reserved. Adob e Confidential. "‘
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i scramon

a‘it now
you'don't even know { e




Till Blittner
Digital Analytics

Digital Customer Interaction

_aTrTE

’ @oarsi
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WORLD'S LEADING MAIL
AND LOGISTICS GROUP

~ 955,000 international express
shipments per day (Time Definite

International)
+7.4% versus 2017

EXCELLENCE. SIMPLY DELIVERED.

About 550,000 employees in Group revenues: EUR 61.55bn
more than 220 countries and Group EBIT: EUR 3.16bn
territories Market capitalization?):

EUR 29.411bn

We aim to build upon our position
as quality leader in contract
logistics.

3.8m tons of air freight.
3.2m TEU? of ocean freight.

~8mn square meter of warehouse
space

48.8m letters per workday in
Germany
4.1m parcels per workday in
Germany

50 YEARS

EXCELLENCE. SIMPLY DELIVERED.




What we aim to do

Reporting’s & Generating Insights
Analysis of the user based
behavior on online data
for projects
Y




Let’s get ready to personalize content

© 2019 Adobe. AllRights Reserved. Adobe Confidential. 46 "‘
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Basics first - Requirements

Focus Goals Evolution

© 2019 Adobe. AllRights Reserved. Adob e Confidential. 47 "‘
Adobe



Ready to go?

Set up additional Define segments, Build your first
tracking and/or customer attributes, personalization
connect other data if profile scripts

needed

48 m



Test before you trust your gut feeling

AUDIENCE TRAFAC ALLOCATION METHOD

Manual [Default]
All Visit fanal [Defaul] Random Experiences
| Visltors

ALIZED EXPERIENCES

Experience A

Allocation Goal @

Evaluate ) t Experlence B
| i




Short excursion: Why do standards matter?

Wizard Springboard Function (£102) Instances

Rows: 50

. Get a Quote
. Contact Customer Service
3. Track a Shipment
. Get a Quote - Private
. Visit Our Portal Login Page
. Get a Quote - Cargo
7. Ship Mow & Pay By Credit Card
8. Contact Our Experts
9. Tracking Number Examples
10. Open an Account

. 5"||:: Mow




Let me entertain you and let’s get practical

51 !:!



Customer intelligence in a nutshell (business view)

@ Anonym ID: 1234XYZ

< User State:?
WELCOME s | ) .
MEET THE WORLD'S LEADING s e A — Business Unit:?

o LOGISTICS COMPANY

E.g. Submitted Form orSearched for Warehousingor...

Careers < Press  AboutUs -

= ::ﬁ\ A
FIND HERE

SUPPLY CHAIN LINKS FOR THE CUSTOMER
& - LOGIN PORTAL
- GET A QUOTE
- CUSTOMER SERVICE

.........

O Anonym ID: 1234XYZ

User State: Customer ng
Business Unit: Supply Chain

© 2019 Adobe. All Rights Reserved . Adob e Confidential.



You think that’s all?

© 2019 Adobe. AllRights Reserved. Adobe Confidential. 53 "‘
Adobe



Customer intelligence in a nutshell (tech view)

S

Comtactix  Portalloge @ Necherands EN ML R

All Products & Solutions ~  Our Divisions - Industry Sectors  Insights & lnnovation  Careers ~  Press  About Us ~

Data Form

WELCOME
MEET THE WORLD'S LEADING
LOGISTICS COMPANY

+—
C
[}
-+
[
(®]
O

M
©
5 e e
= | < © e
c S
o © © ’@\
o Y o 02
c o 0
© .
g 3 Segments 0n 3
< ]

. [a . )
o ron Cognitive
bt Services
G
<

e

U

Profile Data

\ Classif fCatl'On
Data (A4T) e:)
Profile Data m

© 2019 Adobe. All Rights Reserved. Adob e Confidential. 54 r*-‘
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Let’s stay in Wonderland

2019 Adobe. All Rights Reserved. Adob e Confidential.
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Easy - Analytics Segments

© 2019 Adobe. All Rights Reserved. Adob e Confidential.

S

Al Products & Solutions ~ ions ~

WELCOME
MEET THE WORLD'S LEADING
LOGISTICS COMPANY

©
i)
O
o

Segments

56
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Easy - Analytics Segments

TITLE*

Link out Customer Portal | Personalization Segment

DESCRIPTION *

Enter a description for this segment

TAGS

Product Compatibility & Analysis Workspace
¥ X Targeting ¥ Customer KW Reports & Analytics
Ad Hoc Analysis
Data Warehouse
DEFINITION *
Show | Visitor v £+ Optlons
“ Login to Portal O
Log In equals « -_— 2 +
And
Page Name (e74) starts with ~ Login to Customer Portals and Tools

+" Make this an Experience Cloud audience (for DHL GR PROD) @

Select the window for audience creation:  Last 90 days ~ | @

Hint: Max. 20 million audience members.

© 2019 Adobe. All Rights Reserved. Adob e Confidential.



Easy - Analytics Segments

. Activation
f:; Social Analytics
D
Target

Administration

Exchange

Experience Cloud Home

Feed

Mobile Services

e Confidential. \ ‘ ; \ \ I | .



Easy - Analytics Segments

JJ‘ Adobe Experience Cloud People

£ Search All

Title & Description

Audience Library

0 MNew

Customer Attributes

Source +

Analytics

Analytics

Analytics

Analytics

Current Size

1,022

15

98,777

2143

Active

4+ Newest ta Oldest

Date Modified

03/12/2019 11:57 AM

03/06/2019 5:03 PM

02/27/2019 12:37 PM

02192019 11:48 AM




Easy - Analytics Segments

target-global-mbaox ~

d

Portal Login Menu ...

+ Add Audience Refinements

+ Add Experience
CONTENT

~  HTML Content &4

1| <script»

2| "use strict”;function _classCallCheck({a,b)}{if{!({a instanceof b))throw new TypeError("Cannot call a class as a
function®)}}function _defineProperties(a,b){for(var
C,d=8;d<b.length;d++}c=b[d], c.enumerable=c.enumerable| | 11,c.configurable=!a, "valus"in c&&
(c.writable=!8},0bject.defineProperty(a,c.key,c)function _createClass(a,b,c){return
b&&_defineProperties(a.prototype,b), c&& defineProperties(a,c),a}var PortalLoginMenu=function(}{function a()
{_classCallcheck(this,a),this.perscnalized_himl="<h4 _ngcontent-cl="%" class=\"fw-b fg-black"»Recent
Portals</hd»<ul _ngcontent-cl="%"»<1i _ngcontent-cl=\"“"»<a class=\"has-icony" _ngcontent-cl="\"=<span
class=""sr-only""»</span>{ {BUSINESS UNIT}}</a>»</1ix</ul>",this.container_html="<div _ngcontent-cl="""
class=""hide navigation-tertiary navigation-tertiary-right a-left\":» <nav _ngcontent-cl=%""">
{{PERSOMALIZATION}}<h4 _ngcontent-c1="\" class=\"fw-b fg-blacki"»all Portals«</h4> <ul _ngcontent-c1l=%"""» «1i
_ngcontent-c1=%"%"»<a class=""has-icom\" _ngcontent-cl=""%"><span class=""sr-only"»</span>My DHL ExXpress</ax
<f1i»<1i _ngcontent-cl=%"%"»<a class=%"has-icom" _ngcontent-cl=""%"»<span class=""sr-only‘\">»</span>DHL
eCommerce Portal</a»</li»<li _ngconmtent-cl=\"%"»<a class=\"has-icon\" _ngcontent-cl=%\"\"»«<span class="sr-
only\"»</span>DHL Frelght</a»</1li><1li _ngcontent-cl=\"Y"»<a class=\"has-icon\" _ngcontent-cl=%"\"><span
class=""sr-only'"»</span>DHL Same Day</a»«</li»<1i _ngcontent-cl="%"»<a class=\"has-icon\" _ngcontent-cl=""%">»
<span class=\"sr-only"»</spansMysupply Chain</a»«</1i»<1i _ngcontent-cl=%"""»<a class=\"has-icon\" _ngcontent- :ii

© 2019 Adobe. All Rights Reserved. Adob e Confidential.



Easy - Analytics Segments

r—= ) 7 / 4

=. & oy o —— Contact Us Portal Login ™ & Brazil EN PT Q

All Products & Solutions N~ Our Divisions N  Industry Sectors  Insights & Innovation =~ Careers v  Press  About U4~
Recent Portals

WELCOME
MEET THE WORLD'S LEADING
LOGISTICS COMPANY

Learn More

A ! ; +] =

Track a Shipment ) Book Online ) Get a Quote ) Customer Portal Login ) Contact Us )




Moderate — Visitor Profile

Data

© 2019 Adobe. All Rights Reserved. Adob e Confidential.

Contactix Portallogn @ Nesherlands EN ML R

S

All Products & Solutions ~  Our Divisions ~ Industry Sectors  Insights & Innovation  Careers - Press  About

WELCOME
MEET THE WORLD'S LEADING
LOGISTICS COMPANY

Data

Profile Data

62
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Moderate — Visitor Profile

Rules
Remove
industry - equals v static value v Software & Technology x
‘ 4 \
+ Add Rule
AND  ~
ici il
state ~ equals v static value v ut x
‘ 4
+ Add Rule
country_name ~ equals w static value ~ us =
‘ 4
+ Add Rule

Hint: Visitor profiles are just stored for two weeks. To extend up to 90 days contact Customer Care

© 2019 Adobe. All Rights Reserved . Adob e Confidential.



Moderate — Visitor Profile

Information

Audience Name (Required) Account |nterest = Insights

Rules

Visitor Profile ~ Remove

Category Affinity 1) ~ Favorite category i contains (case insensitive) o static value o

L1132

Insights

+ Add Rule

1) Credits goes out to Observepoint: https://resources.observepoint.com/blog/adobe-target-personalization-category-affinity

© 2019 Adobe. All Rights Reserved. Adob e Confidential.




Moderate — Visitor Profile

Information

Audience Name (Required) Adobe Summit Date

Rules

Time Frame ~ Remove
Choose a time range and/or apply week and day parting.

26 March 2019 00:00 EH GMT +01:00 28 March 2019 23:59 H GMT +1:00

+ Week and Day Parting

+ Add Rule

© 2019 Adobe. All Rights Reserved. Adob e Confidential.



Moderate — Visitor Profile

Audiences &« b3 s
All Visitors .
Experience A : Choose Audience (3) [N | combine Multiple Audiences
Rename
+ Add Experience Targeting Audience Library  Activity-Only Audience + Create Audlence
Redirect to URL
Search Audiences n
Duplicate
Change Audience 20 Of 67 Audiences
[] Name Modified #
| Allvisitors Jun 13 2103 10:44 PM .

© 2019 Adobe. All Rights Reserved. Adab e Confidential.




Moderate — Visitor Profile

Audience Name

Combined Audience]

Account Interest = Insights Exclusion Remowe

Adobe Summit Date Exclusion Remove

AND  ~

Utah Software Company Exclusion Remove

© 2019 Adobe. All Rights Reserved. Adob e Confidential.



Moderate — Visitor Profile

= 4

All Products & Solutions ~  Our Divisions ~  Industry Sectors  Insights & Innovation  Careers ~  Press ~»  About Us

INS
FOR| ${profile.company_name}
EM

Madifications @

[l
b4

Action type

Set HTML

CSS Element Selector

#parsysPathStage _marketing stage cont > DIV.c-

Content

INSIGHTS & INNOVATION NEWSLETTER FOR
S{profilecompany_name} EMPLOYEES




Moderate — Visitor Profile

=D ET

— M o oy e — Contact Us Portal Login & Australia EN Q

All Products & Solutions ~  Our Divisions ~  Industry Sectors Insights & Innovation Careers v  Press ~~  About Us v

INSIGHTS & INNOVATION NEWSLETTER
FOR ADOBE EMPLOYEES




| feel the need...

© 2019 Adobe. All Rights Reserved. Adob e Confidential.
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Fully orchestrated

S Contactin Poatogn  ® Necherndt T M R

All Products & Solutions ~  Our Divisions ~  Industry Sectors  Insights & lanovation  Careers ~  Press  About Us ~ Form
Data
WELCOME
MEET THE WORLD'S LEADING
LOGISTICS COMPANY
[
4&; S
o ((\e(\‘
© Se%
© ’@\
() 0’6
Segments o3
é——
o Cognitive
Trans® en
Services
e
Profile Data Classf;
S .
IfICatIOn
Profile Data
© 2019 Adobe. All Rights Reserved. Adob e Confidential. 79
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Fully orchestrated — Hint: Use Feedback data

TITLE* TITLE#*
Negative Feedback Helpful Feedback
DESCRIPTION *

DESCRIPTION *

Negative Feedback which Users gave via Usabilla
Helpful Feedback which Users gave via Usabilla

TAGS
® X Usabilla X Feedback X Tay 1"C° Product Compatibility @ Analysis Workspace
@ X Usabilla X Feedback X Targeting X~ s 2
T Ad Hoc Analysis
Data Warehouse
DEFINITIOM *
Show | Hit v
Show  Hit v 13 Optlons
Answer
Or v Answer equals ~ 0O Suggestion X v
Answer

+" Make this an Experience Cloud audience (for DHL GR PROD) @

~" Make this an Experience Cloud audience (for Select the window for audience creation:  Last 60 days v @

Select the window for audience creation:| Last30days v | @

© 2019 Adobe. All Rights Reserved. Adob e Confidential.




Fully orchestrated

Analytics Segment

Searched for Customer Care contact &
A) Feedback Answer equals Suggestion
B) Feedback Answer equals Dislike

Recommendations

G) Has consumed FAQs
H) Has not seen FAQs at alll

© 2019 Adobe. All Rights Reserved. Adob e Confidential.

Demandbase

C) Company Name exists
D) Company Name does not exists

Form Analysis

E) Customer of Business Unit
F) No Customer Information




Fully orchestrated

Analytics Segment Demandbase Form Analysis

Customer of Business Unit
F) No Customer Information

Searched for Customer Care contact &
Feedback Answer equals Suggestion
B) Feedback Answer equals Dislike

Company Name exists
D) Company Name does not exists

Recommendations A&C&E&G

show specific Customer Care chat with account based thank
Has consumed FAQs

H) Has not seen FAQs at alll you
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Fully orchestrated

Analytics Segment Demandbase Form Analysis

Customer of Business Unit
F) No Customer Information

Searched for Customer Care contact &
A) Feedback Answer equals Suggestion
Feedback Answer equals Dislike

Company Name exists
D) Company Name does not exists

Recommendations IFA&C&E &G

THEN show specific Unit Customer Care chat with account based apology
G) Has consumed FAQs

Has not seen FAQs at all B&C &E&H
show FAQ link first and below specific Customer Care phone
number with account based apology

© 2019 Adobe. All Rights Reserved. Adob e Confidential. 83




Fully orchestrated

Analytics Segment Demandbase Form Analysis

E) Customer of Business Unit

C) Company Name exists
No Customer Information

Searched for Customer Care contact &
Company Name does not exists

A) Feedback Answer equals Suggestion
Feedback Answer equals Dislike

Recommendations IFA&C&E&G
THEN show specific Customer Care chat with account based apology

G) Has consumed FAQs
Has not seen FAQs at all IFB&C&E &H
THEN show FAQ link first and below specific Customer Care phone number

with account based apology

B&D&F&H
thank anonymusly for feedback and link to FAQs with general

Customer Care email address shown below

A

dAdbCfdtI
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And now some data

A



Reporting Example

o— So— T Custom Success Events
s—— 8
Event Mame Type
Reporting Settings event201 'E' Testing Goal 1 O counter
event202 | Tosting Goal 2 | Counter
Reporting Source @ event203 | [ Testing Goal 3 U counter
e event204 'E' Testing Goal 4 'E' Counter
event205 | Testing Goal 5 ' Counter
Company Report Sulte event206 O/ Testing Goal 6 O counter
- . - event207 ' Testing Goal 7 U counter
event208 (| Testing Goal s O/ counter
Tracking Server @ event209 | [J Testing Goal o O counter
event210 O/ Testing Goal 10 O counter
Goal Metric*

~ TESTING GOAL 1

What do you want to measure with this activity?
Use an Analytics metric v
The following are metrics available from Analytics:

Testing Goal 1 v
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Reporting Example

Reports

Metrics > Analytics for Target > Target Activities

Content >
Navigation >
Audience >
Enter term to filter data Go | Advanced l'!". Metrics | -
Conversion >
Cart
Cart Unigque Additions / . .
Traffic S au-en] all form Lift Confidence
OIS 2 [ 1 all_page gaq Additions 2 Visitors e Unique @ @
Visitors
Aoseiioie: > 1 GAQ-MVP AU-EN 5 68.4% 1069 459% 00 155.78% 97.64%
2. Status Quo AU-EN [Control] 24 3.6% 1,262  542% 00 0.00% 000%
TOTAL 716 2,327 0.03 n/a nfa
[

Performing Offline Calculations for Analytics for Target: https://docs.adobe.com/content/help/en/target/using/reports/conversion-rate.html
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Reporting Example

Funnel v X
. . JAQ-MVP Netherlands
Segment Device Type Returning / New Segments Jan 6 2019 - Feb 7 2019
E No touch w regula... E No filter v E No filter A E [sAQ-MVP Nethe... ¥
Target Activity > Experience = [nl-en]_all_page gaq form > GAQ-MVP NL-EN
No fitter -OR-
Target Activity > Experience = [nl-nl]_all_page_gaq_form > GAQ-MVP NL-NL
@ Parcel or Document Clicks d © GAQ-MVP Australia “oR-

Target Activity > Experience = [nl-en]_all_page_gaq > GAQ-MVP-NEW

GAQ-MVP Neth... R _
Target Activity > Experience = [nl-nl]_all_page_gaq > GAQ-MVP-NEW

-OR-

& Numbers T Target Activity > Experience = [nl-all]_all_page _gaq form > GACQ-MVP NL-NL
= Unique Visitors 0of0 0%
— Visits 0of0 0%
8 Clicks - % Change previous 4 weeks 8 Bouncer - % Change previous ange previous 4 weeks
gep eep — Page Vie 0of0 0% eep
— Visitors with Experience Cloud ID 00f0 0%
*Last 90 days
Funnel Parcel/Documents crens International Business Mail
Total Desktop Mobile Total Desktop Mobile
264 M 264 0 22 22 0
x e X
First Interaction with GAQ e Internatio. T
264 visits 22 visits
100.0% 100.0%
264 visits 22 visits
0 visits 0 visits
EVENTUAL PATH v
! Add Touchpoint !
x i :
Step to Parcel Attribute Selector st o RN
225 visits
85.2% $148%
225 visits

0 visits M New Analytics Features
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Reporting Example

B GAQMVPNL w

"

Business Impact v X

Device Segment Returning [ New )
Jan 6 2019 - Feb 7 2019

E ~ E Mo touch w/ regula... E 4 Dropa Here (or C
e Product View Share / Conversion Rate a8 Share of Product Views @ Conversion Rate
Share of Product Views previous Period  Share of Product Views current Period Conversion Rate previous Period Conversion Rate current Period
|

Share of Product Views | Spot | GAQ Conversion Rate 2| Spot | GAQ) :
Segments Segments
8 % Change previous Per... & 9% Change previous Per...

Touct Views | Spot [SAQ "“mclscn Rate’7 | Spot| GAQ
[Previous 4 weeks | Spot | ¢ HO] [Previous 4 weeks | Spot | GAQ] :
Segment Segments
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To fast? To much?

n .-.......c.l......-.l-l-I..llllll L
SLLETEECRLELIT | (LN P,

adobe.ly/precisepersonalization

90 !:1



What are you waiting for, Christmas?
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What’s Coming?

N
X
Vi |
h

b
-

D



What’s Coming?
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Published Segment Optimization O @

Reduce time to publish
Analytics segmentsto
Experience Cloud by 90%
(segments available within 4
hours)

No implementation or
settings changes required

Establish and manage
segment expiration through
updates to the Segment
Builder and the Segment
Manager

© 2019 Adobe. All Rights Reserved. Adob e Confidential. "‘
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Increased Shared Segment Limits

Current Shared Segment
limit of 20

Coming soon: 75 Shared
Segment limit!

A

Adobe
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AA4T in Analysis Workspace

Analyze Target activities &
experiences in Analysis
Workspace

Automatic sync of Target
activity date range

Apply the powerful
visualizations of Analysis
Workspace, such as Journey
1Q, Segment Compare, etc.

2019 Adobe. All Rights Reserved. Adob e Confidential.
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Analytics for Target

Segrment

Target Activities
Page: 171 Rows: 50

1. Summer Campaigni

Target Experiences
Page: 1/ 2 Rows: W

1. Experience A [Control]

2 Experience B
1 Experence C

4. Experience D

A

Adobe



Lift, Confidence, & More il

Analyze Target activity Liftin :
Workspace for counter s
metrics

Analytics for Target

Segrment

Identify Confidence
associated with any success
event for Target analysis

certainty e
Improved Activity e
Impressions and Activity jjj:j‘::““‘“""”
Conversions data 5 e

4. Experience D

Send data to multiple report
suites
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One More Helpful Resource

\

\3

adobe.ly/a4t




- Experience Success expert zone
at the Adobe booth.

Talk with Adobe’s top experts in digital experiences

[,

e Learn about Adobe’s Digital Performance Services

* Meet with customer support teams AN iPAD PRO
& OTHER PRIZES

Check-infor your personalized assessment

Customer
Solutions

Adobe.com/go/experience-success - -




Take the Survey for a chance to win!

Bash
Experience

(Survey section of the mobile app)

SESSION PRIZE

one per session

Signed Sports Bose
Memorabilia Home Speaker



&A

Till Buttner Eric Matisoff
till.buettner@dhl.com matisoff@adobe.com

Twitter: @oarsi Twitter: @ericmatisoff
LinkedIn: in/tillbuettner/ LinkedIn: in/ericmatisoff
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