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The aggregation of small gains

= We need to shave clicks everywhere we can
= \We need to save energy wherever possible
= We want max power from each action

= Optimize consumption for our stakeholders
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5 Step Worktlow

= (Curate

= Design
= Validate

= Visualize
= Publish




Curate - Virtual Report Suite overview

= Organize data by team or need

= Apply logic for that team

Gili) Adobe Analytics Components

* Virtual Report Suites > The Demo Data )
Cancel Continue
m
Settings Visit Definition Components

Y Data Preview
NAME *

The Demo Data TOTAL HITS

SEGMENTS 8,229,322,637

Mobile Traffic

DESCRIPTION 100.00% vs. original

Web Traffic Adobe Global Production for Demo Purposes TOTAL VISITS

2,552,189,399

Qualified Visitor 1

TAGS

X X i X 99.67% vs. origina
External Campaigns Visitors DO NOT DELETE Best Practice Demo

OTAL VISITORS

Tablet Traffic 1,927,064,719

SOURCE

International Prospective Students Global Production 100.00% vs. original

Signed-In Visitors
TIME ZONE

: US Pacific Time [GMT-08:00]
Game Pass - International Product Compatibility

Game Pass - Domestic Analysis Workspace

EDU

Prospective - Aviation " .
Qualified Visit 2
Prospective - Female

Useful for: - identifying visits where the visitor did anything we might
care about - also used in the qualified visit calculated metric (DO

NOT Club Members NOT DELETE) Not useful for: - replacing single page visits

DvisiIT

Qualified Visit 2 Hit Depth is greater than or equal to 2

- 853,397,665 44%

) - 1,317,575950 51%

Show All > 6973,653,375 85%
823,026,296 3%

*Last 90 days

Failed Subs...

Help TermsofUse  Privacy Policy English
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Curate - VRS review

= A VRS is a discrete subset of data

* It's always a ‘Child’ to the Parent

ot

o [ ) < Em] fat sc5.omniture.com @ ﬁ [ ]

Debugger Amazon Gmail Tumblr Pinterest LinkedIn Finance v Roto ESFL Audible.com Corp v Analytics v Experience Platform v  Backend Tools v T&E v  Events/Workshops v  Conference/Demo v

L] H
Adobe Experience Cloud Virtual Report Suite Builder
|1U‘ Adobe Analytics Components

Virtual Report Suites > The Demo Data

Cancel

Settings Visit Definition Components

o [ )
. Include & Rename Components Data Preview
’ Include, exclude, and rename the components you want to give users access to in Analysis
TOTAL HITS

Workspace. Learn more
8228637564

comP S & NAMING

+/ Enable Customization of Virtual Report Suite Components 100.00% vs. original

TOTAL VISITS

2,552,003,483

* All fields with an asterisk are required in order to save.

EXCLUDED COMPONEN

el Y o Y TOTAL VISITORS
DIMENSIONS DIMENSIONS 1,926,939,063

+ ADD ALL (1,553) INCLUDED NTS REMOVE ALL (316)

99.67% vs. original

# of Site Search Results (prop7) Add to Cart Location (eVar121) 100.00% |
.00% vs. origina

Authenticated User (eVars9) (evars9)
AC_Value (prop22) Adobe Domains (Page)

Description

ADI Audiences Name Used to track visitors in Authenticated state. A good way to track % of
visitors that are in authenticated state versus anonymous) Product Compatibility

AEC Task Signed In Top Items Analysis Workspace

1. Unspecified 10,808,750975 100.0%
AEC Task Completion Browser 2. 1:30AM 169 0.0%
3. 3:00PM 145 0.0%
AEC_Corporate_AMER Browser Height - Bucketed 4. 9:00AM 1 00%
*Occurrences (Last 90 Days)

AEC_Corporate_APAC Browser Type

AEC_Corporate_EMEA Browser Width - Bucketed
AEC_Corporate_JAPAN CC - Free/Paid Member Status (eVarl11)
AEC_Strategic AMER CC - Free/Paid Member Status (prop52)
AEC_Strategic_APAC CC Engaged Product

AEC_Strategic_EMEA CC Familiarity/Status

Terms of Use  Privacy Policy English




Curate - saving more clicks

= Set as Landing
= Project curation

= Templates

= Naming conventions
= AP




2 clicks to access your pnmary vvorkspac:e prOJGCt
Reports

] > My Favorites

jo,

> Frequently Viewed

Site Metrics
V Report History

Referring Domains Site Content

Referrer Types
Mobile
Paths
Traffic Sources
Campaigns
Products

Visitor Retention
Visitor Profile
Custom Conversion (eVars)

Custom Traffic (props)

Adobe Target
Data Connectors

Marketing Channels

Media
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My Recommended Reports
Key Metrics
Page Views
Visits
Visitors
Time Spent per Visit
Time Prior to Event
Purchases
Shopping Cart

Custom Events

Real-Time
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O clicks after 'set as landing page’

, , : 18
Adobe Analytics Workspace Reports Components Tools Admin Jordan Ison Demo D 9 EEE A O

Summit 2019 Demo Y

Project Edit Insert Components Share  Help

S Global Production v

New shiftcmd p Y
Open.. shift cmd o What is Analysis Workspace?

Save cmd's Analysis Workspace is a tool for answering your business questions.

SAES shift cmd's Examples of the Freeform table, which is a pivot function. This tool is built for stream of thought analysis, reporting, and dashboarding.

Save As Template.. altt
| want see metric for dimension by segment.

Set As Landing Page shift cmd

Last 4 full weeks

Refresh Project altr Feb 23 2019 - Mar 22 2019

Download CSV shiftcmd v

Download PDF shift cmd b , . .
Where is my traffic coming from?

Project Info & Settings

Use segments to compare two different device types, or other value segments.
Show All >

| want to see green (metric) by orange (dimension).
METRICS g ( ) by ge ( )

Orders
Visits
Visits
Referrer Type

¥ 878,357,292
Page:1/1 Rows: 10 878,357,29

Revenue

1. Typed/Bookmarked 739,222,547 84.2%
Unique Visitors

2. Search Engines 43,285,576 49%

Page Views
3. Other Web Sites 35,753,379 41%

Show All > )
4. Social Networks 3,692,371 0.4%

M SEGMENTS .
- 5. Hard Drive 3 0.0%

Mobile Traffic

Web Traffi : : :
&b Trate Are we paying for them? And what are the top 5 email campaigns? How about YoY?

All Visits Paid Channels Traffic Trended

21-50 Days

| Tablet Traffic

/Nhat are mv top pages bv product seement?

© 2019 Adobe. All Rights Reserved. Adobe Confidential.
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@ Safari File Edit View History Bookmarks Window Help Q@ L] B = %4%@ Tuel:48AM Q =

=} sc5.omniture.com m]

Debugger Amazon Gmail Tumblr Pinterest LinkedIn Finance v Roto ESFL Audible.com Corp v Analytics v  Experience Platform v  Backend Tools v T&E v  Events/Workshops v  Conference/Demo v

Adobe Experience Cloud Virtual Report Suite Builder

. . _ 7™\ L5 XX ) A 18
Adobe An alytn cs Workspa ce e Comb =l dmin adobe-demo-americas-19 > oo A 8

Adobe.com demo
* $ Global Production v

Project  Edit Insert Components Share  Help

£ mark X

Curated Components R SEGMENTS 8 @ DATE RANGES 0

)( Dimensions

Marketing Channel
Cancel Remove Curation m

) H
H Product SKU Route to Mar...

Custom Marketing Channel (...

Time Parting Day of We...

Show all Components
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VRS value case

= Use of VRS to save *50 hours of work for a single reporting entity
- At100k FTE

= Using 50 weeks as a working period
- That reallocates or saves $2,000 worth of time over one year
* Freed up 40+ hours of time for opportunity/discovery

= Never have to do that job again

* Scale across an enterprise of 10-20 reporting entities

= Represents an opportunity of $20k-40k of reallocated value or 1000 hours of resource time
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Design - better, faster, more

- Workspace is significantly better

= Answer your business questions

Adobecom demo S Global Production v

Project  Edit Insert Components Share  Help

- Shortcut for query design

Freeform Table
Visits
Referrer Type ¥ 639,273,094

Page: 1/1 Rows: 50

1. Typed/Bookmarked 538,000,000 84.2%

2. Search Engines 31,550,636 4.9%

3. Other Web Sites 25,858,129 4.0%

Referring Domain
Page: 1/ 17,469 > Rows: 10 25,858,129

1. behance.net 14,834,474 57.4%

2. openx.net 1,007,837 39%

3. google.com 681,878 2.6%

4. com.google 571,707 2.2%

5. fotolia.com 507742 2.0%

1204

Rights Reserved. obe Confidential.
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10 clicks to get this repor

Referring Domains Report * 115 Download s Send !/ Bookmark (¥) Dashboard eee More & Global Production v m 01 Mar19 - 31 Mar 19

Report Type: Trended | Ranked Referrer Type: External

Selected Metrics: Instances Selected Page: Entire Si

Correlation Filter: None Compare to Report Suite: None

Broken Down by: None Compare to Segment: None

Data Filter: None Percent Shown as: Number | Graph
Include Current Data: Yes | No ()

83 Try in Workspace

Configure Graph ¥

0.000.000
10.000.000
0.000 000
0.000.000

0000 000

Refernng Domains Report | All Visits (No Segment) | March 2019 (1 Mar 2019 - 31 Mar 2019) | Graph generated by Adobe Analytics at 8:56 AM PDT, 21 Mar 2019

rﬂ Metrics ~

Referring Domains

AP behance.net 48,292,871
AP com.google 1,338,109
AP openx.net 1,105,390
AP google.com 945,759
P fotolia.com 690,685
P forcecom 681,285
A magento.com 639,869

2 adobeexchange.com 44.600

© 2019 Adobe. All Rights Reserved. Adobe Confidential.




6 clicks to get this report

Adobe.com demo There are unsaved changes _
* ’ & Global Production v

Project Edit Insert Components Share  Help

Visits

Freeform Table

Referrer Type
2
Page: 1/1 Rows: 50 639,273,094

1. Typed/Bookmarked 538,000,000 84.2%

2. Search Engines 31,550,636 4.9%

3. Other Web Sites 25,858,129

Referring Domain
Page: 1/17,469 > Rows: 10 25,858,129

. behance.net 14,834,474 57.4%

. openx.net 1,007,837

. google.com 681,878

4. com.google 571,707

. fotolia.com 507,742

© 2019 Adobe. All Rights Reserved. Adobe Confidential.




4 clicks to filter my panel tor Mobile Orders

Summit 2019 Demo 7&( There are ed changes

' & Global Production v
Project Edit Insert Components Share  Help

jo, Y
What is Analysis Workspace?

ALl bl Analysis Workspace is a tool for answering your business questions.
Marketing Channel Examples of the Freeform table, which is a pivot function. This tool is built for stream of thought analysis, reporting, and dashboarding.
Referrer Type | want see metric for dimension by segment.

Vietric Last 4 full weeks

ice Type M
Feb 23 2019 - Mar 22 2019

Page
Mobile Phone Orders exists
Mobile Device Type

Product Segment
Where is my traffic coming from?

Show All > . '
Use segments to compare two different device types, or other value segments.

METRICS
| want to see green (metric) by orange (dimension).

Orders

Cart Additions Visits

Visits Referrer Type
Page: 1/1 Rows: 10

¥ 20,476
Revenue 1. Typed/Bookmarked 8,496 41.5%
Unique Visitors 2. Search Engines 7278 35.5%

Show All > 3. Other Web Sites 2,138 10.4%

M SEGMENTS 4. Social Networks 503 2.5%

I Web Traffic

| Mobile Traffic ® Are we paying for them? And what are the top 5 email campaigns? How about YoY?

© 2019 Adobe. All Rights Reserved. Adobe Confidential.




15 clicks to create and apply the segment

Segment Builder

Cancel

= jo) TITLE * Owner: Jordan Ison
Last Modified: Mar 27 2019
Mobile Devices with Orders

DIMENSIONS

DESCRIPTION
Marketing Channel

Referrer Type

Referring Domain Product Compatibility Reports & Analytics

Ad Hoc Analysis
Data Warehouse
Mobile Device Type
DEFINITION *
Page

Show  Hit v £+ Options

METRICS

is greater than or equal to v
Orders

Visits
Revenue Mobile Device Type does not equal v
Page Views

Make this an Experience Cloud audience (for Global Production) @

" _) . cmde (o [ 44\ X . - N :
Trial Downloads (eventl4) * All fields with an asterisk are required in order to save.

i3 SEGMENTS

Mobile Traffic

Web Traffic

Mobile Hits

mail Remarketing Value Segment

Last 30 days

© 2019 Adobe. All Rights Reserved. Adobe Confidential.




Design - answering your business questions

« Simple formula

= Stream of thought

= Helps check assumptions
- Keeps you focused | want to see

e<metric>
By <dimension>
eFOr <segment>
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Validate - overview

= Validation happens in every step

= Questions to ask

Adobe.com demo
* S Global Production v
Project  Edit Insert Components Share  Help
. O O t f \/\/ e h ] \/ e ® | want to see my key metrics trended a specific line of business
People

[Audiences
Name:
Creative
Cloud]

Unique
Visitors
[Audiences
Name:
Creative
Cloud]

® | want to see the visitor overlap between business lines

Audiences Name = Document Cloud Super-segment + Unique Visitors

M 5338Mm

® | want to see key metrics against buyer personas using my AAM Audiences.

All Rights Reserved. Adobe Confidential.




Validation for notetakers

= Does this dataset/result-set look right?

= Do these definitions of props, eVars, and events accurately represent the answer we're
seeking?

* Are there good proxies in lieu of exact matches?

= How much ‘squish’ are we comfortable with in order to make good business decisions?
« |s there a plan to improve the measurement?

- Have we visualized this appropriately based on the time of analysis we're performing?

-« (Can we create a data story from this result set, or set of business questions?




't takes 5 clicks to make the Venn with 3 segments

Clearly seeing relationships between things

Web Traffic + Unique Visitors Mobile Traffic + Unique Visitors Tablet Traffic + Unique Visitors
564k B 473k M 9,819

8

© 2019 Adobe. All Rights Reserved. Adobe Confidential. '
AV

Adobe



't takes 6 clicks to make the table with 3 segments

® \Aalidation using a table by comparison

Unique Visitors
Mobile Traffic Web Traffic Tablet Traffic

Time

¥ 52,618,469 663,826,922 4,722,262
Page: 1/ 1 Rows: 400 TS ’ :

1. Last 30 days 52,618,469 100.( 663,826,922 100.0% 4,722,262 100.0%

© 2019 Adobe. All Rights Reserved. Adobe Confidential. '
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@ Safari File Edit View History Bookmarks Window Help s @ 0B a K ® F = 1008 Mon2:34PM Q =

eoo (0N P

A  A@scsomtwecom & M @ O

Debugger Amazon Gmail Tumblr Pinterest LinkedIn Finance v Roto ESFL Audible.com Corp v Analytics v Experience Platform v  Backend Tools v T&E v  Events/Workshops v  Conference/Demo v

Sign in - Adobe ID Documents Launch Summit Flow: Lucidchart Stop Thinking About Tags, and Start Thinking About... L769 - adobeeventlab.com - Analysis Workspace -+

adobe-demo-americas-19 D 9 EEE ‘18 O

Adobe Analytics Workspace Reports Components Tools Admin

L769 - adobeeventlabcom ¥ - :
& Cross-Industry Matisoft Data v
Project Edit Insert Components Share  Help

0 Y .
Segment Comparison

. Last 30 days
Visits : ,
Feb 10 2019 - Mar 11 2019

Unique Visitors

Page Views

Checkouts: Step 2 ® Size and Overlap e Mobile Traffic Web Traffic Overlap

Show All > Mobile Traffic + Web Traffic + Unique

Unique Visitors Visitors

201k H 326k

I SEGMENTS

Mobile Traffic
Web Traffic
Tablet Traffic
Signed-In Visitors

Qualified Visit 2

Show All >

TIME ® Top Metrics Against Segments ® Metric Over Time by Segment

Fiscal Year (Current)

Mobile Traffic Web Traffic Difference Score Email Enrollments / Visitors [Mobile Traffic] Email Enrollments / Visitors [Web Traffic]
Last 30 days

Metrics
Last month Page:1/1 Rows: 50

1. IVR Revenue / Visitors
Today
2. Podcast Impressions / Visitors
Last 7 days
3. Total Discount / Visitors

Show All >
4. Email Enrollments / Visitors

© 2019 Adobe. All Right§ Reserved. Adobe Confidential.




Validate - expectations

- Likely represents the bulk of analytics
Work

= Quality, accuracy, and reliability in
Analytics is everyone's job

« Always completely done before
publishing
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Visualize

= Why visualize?

= How to visualize quickly

Last Touch Channel = Search Paid Last Touch Channel = Email Last Touch Channel = Search Natural

6,136,640 M 4740128 M 26,844,532

- The right tool for the job

Product Views exists

= Talking to visualizations

Trial Downloads (event14) exists ;
$498.5%

49429

4981%

Orders &

Minneapolis

4 =
Sioux Falls Torofito

Buffalo  Syracuse

Detroit
Chicago
Moines -
Omaha

Cheyenne

Eureka Sal(l‘(m/
UNITED

STATES Topeka

t. Lt
i Charleston
San Francisco

Reno

s Vegas

Senta Fe Oklahoma City
o Memphis

Wilmington

n Diego Dallas
San Dieg Shreveport Ly BERMUDA

Nogales -
Tallaha
e New Oriéans
onio
Hermosillc
Chihuahua

Corpus Christi

© Mapbox © OpenStreetMap
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Visualizing for notetakers

« Visualizations reduce the ‘cost’ to the human brain significantly
« What does Limbic mean?
= How to be limbic with data and insights:
= Summarize
- Tell data stories in distinct parts
= Use different visualizations for different jobs
= Use visualizations to answer common questions directly

= With certain analysis, you need the visualization to validate

© 2019 Adobe. All Rights Reserved. Adobe Confidential. |




Visualize this!

= Visualizations that do a big job very

quickly
Digital Transformation Dashboards in Adobe Analytics

= Summary Change _—
= Bullet

- Fallout

e Monthly Orders Goal a Visits MoM - Last 2 Full & Checkouts Last Month 8 UVs MoM - Last Two Full

1468147

= \/enn

8 Revenue Per Order e Channel Performance

Revenue

= Cohort (20
. pagert 12> Rows 10 $ san075228
1. Search Natural $1,857211 32.0%
2. Search Paid $7917,808 21.4%
. 3. Typed/Bookmarked $4,685322 12.6%

- Map

4. Product $3,955,595 10.7%

All Rights Reserved. Adobe Confidential.




Visualization Mapping (Ben Gaines presented this)

= Comparisons: Stacked Bar anad
conditional formatting

= Trends: line, bar with a time element,
Area

= Parts to whole: 100% Stacked Bar,
Donut (with context), Stacked area

Relationships

* Relationships: Scatterplot, Venn

= Distribution: Histogram




Visualizations - the ultimate way to go fast

= The elevator pitch
= Are you data story telling?

@ Total Cost - Exact - Rolling 90 Days @ Total Cost - Broad - Rolling 90 Days

= Your Moneyball' moment awaits

CPC Table

Paid Search Attribution

This Panel uses the new Attribution 1Q to determine Paid Search performance against multiple types of Attribution models.

@ Paid Search Orders Performance - Time Decay 8 Adobe Stock Keyword Performance

Orders (Custom Orders (Time Decay
(10/30/60) | Visitor) (2 Weeks) | Visitor)

22,262 M 20,809

Adobe Stock

31%

All Rights Reserved. Adobe Confidential.

@ Total Cost - Phrase - Rolling 90 Days

8 Photoshop Keyword Performance

Orders (Same Touch) Orders (Time Decay
(2 Weeks) | Visitor)

1,384 23,332

47.3%

Orders (Custom
(10/30/60) | Visitor)

1M 21,000

photoshop

0.1%

Last 90 days
01

Orders (Same Touch)

W66
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Publishing

= Put everything above into practice
- Publishing Templates
= SCenarios

- Mobile App (open) Beta

be. All Rights Reserved. Adobe Confidential.
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Adobe.com demo
* S Global Production

Project Edit Insert Components Share  Help
Digital Transformation Dashboards in Adobe Analytics

Last mont
Feb 12019 - Feb 28 201

e Monthly Orders Goal a8 Visits MoM - ... & v X a Checkouts Last Month 8 UVs MoM - Last Two Full

1468147

8 Revenue Per Order ® Channel Performance

Revenue

T

1. Search Natural $11,857,211 32.0%

2. Search Paid $7917,808 21.4%

. 3. Typed/Bookmarked $4,685,322 12.6%

4. Product $3,955,595 10.7%

5. Referring Domains $2,883,494 7.8%



Publish for notetakers

- Apply the process to each of the following:

= Builc

* Virtual Report Suites

= Projects

= Reports

= Segments

= Calculated Metrics

= Custom Date Ranges
= Alerts

reports with ‘infographic’ in mind because if you share as PDF, it spits exactly what you have open...

You can update colors if needed (recent enhancement)

Now you can ‘templatize’ your reports for consistency

Kee

Kee

D 1IN MING

D 1IN MING

ifyou're'
the data

~ ©2019 Adobe. All Rights Reserved. Adobe Confidential. |

S

bushing' or ‘pulling’ with your reports

needs (single source or multi-source)




Publish Considerations

= Distribution

= Data types

Adobe.com demo
* S Global Production v

Project  Edit Insert Components  Share  Help

a Total Orders & Orders Attribution Comparison

n
Orders (Last Touch | Orders (First Touch | Orders (Linear | Visitor) Orders (Participation | Orders (U Shaped | Visitor) ~ Orders (Custom Orders (Time Decay (2
Visitor) Visitor) Visitor) (10/50/40) | Visitor) Weeks) | Visitor)
| || || | [ | |

°
= Fit and Format 1968563
[ *
- Deptl /detail o I’GPOI’t number o

e Orders Attribution Comparison

ta b le S e Channel Overlap e Touchpoints per Journey

The number of times a conversion was influenced by multiple channels. Histogram of the number of touches visitors had to any channel.

I ETE T

This shows me... Unique Visitors
|
Marketing Channel = Marketing Channel = Marketing Channel =
Search Natural + Orders Search Paid + Orders Product + Orders (Last
(Last Touch | Visitor) (Last Touch | Visitor) Touch | Visitor)

M 1.04M M 308k

be. All Ri eserved.‘ Adobe Confidential.
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Publish Pull scenarios

= Limited distribution (intra-team

= Collaborate over data .

Retention: Rolling Cohort

Inclusion: Visits >=1 Return: Orders >=1, Trial Downloads (event14) >=1 '

* Interactive reporting

Jan26 - Feb 1 NAME 2,490 0.0% 571 00%

Adobe.com demo

= Explore (safe Shp
DESCRIPTION

Feb 9 - Feb 15 . . 2,277 0.0%
Project Information

Feb 16 - Feb 22 TAGS

* Explore (ad hoc

RECIPIENTS

th X Jake Mendoza X Shannon Workman

e Key Conversion Event by Channel

OTHER OPTIONS @

There's an interesting opportunity in our Er . . .
Automatically Share Embedded Components with Recipients

Last Touch Channel = Search Paid Set as Landing Page for Recipients Last Touch Channel = Search Natural
M 7,306,460 M 29,852,951

Cancel
Site Section = (creative.adobe.com C

1,D7V,040 VIDIWIDS

277,703 visitors

1
3,048,520 visitors -

s Re rvd, \ be Confidential.
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Publish Push scenarios

= Broad distribution (inter-team, inter-
epartment or enterprise-wide

qili) Adobe Analytics Workspace - G

Send File S Global Production v

« For Executives and Business Users:

Adobe.com demo .
7. Display

o Where are my customers?
; ; FILETYPE L
Referring Domain 8. Internal Referrer

obile app (public beta B -

DESCRIPTION 10. Organic Social

Product Segment Description

Show All >

RECIPIENTS ® Today: Orders by Hour

G <
L] [k METRICS { 5“" “ [|:| X j.Jordan Ison
r ] | { Orders [Mobile |IB"IC] (0] de|s[Web |a1||c]

v/ Show Scheduling Options 2,500

Visits

. Unique Visitors ' STARTING ON
. A | Mar 22 2019 11:06 AM 2,000
Revenue = 4
I N FREQUENCY
Page Views 0
S/ - Send Daily )
Show All > - san Dieg@ul_{
N { : DAILY FREQUENCY
I SEGMENTS
- - ‘ \ Send Every Day ey
Mobile Traffic '\ N
& X ENDING ON
N kAl
Web Traffic A\ \ Mar 22 2020
Tablet Traffic )4 \ Scheduled projects will be sent based on your report suite time zone. Any edits to this
S AM 8 AM 4PM

schedule will be based on the current project report suite (Global Production) timezone. If you

All Visits have changes that you want to be included in the delivery, please save your project before 12AM 4 12PM

scheduling. Thu 21

21-50 Days 3
i Cancel Send on Schedule
® \Visitor Retention

Show All >

<y Campaigns Dashboard

+ 600,000,000 40,000,000

Rights Reserved. Adobe Confidential.
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Adobe.com demo

Adobe.com demo Adobe.com demo alyics Demo

Last 4 full v

N Last 6 full mon
e Analytics Too ring your digital bus 1 meaningful

N Last 4 full v
Quickly Communicating for data-driven focus and impact

Orders Revenue

Nhat is driving conversion?
st o] 649,537 4 52635847 -

Page:1

Search Natural

202046
Search Paid 140266

Typed/Baokmarked 320

90954 mmary of report:Thi
® Orders Attribution Cc - !
Domains 9323 for comonly
Orders (Linear | Visitor) Orders (Time Decay (2 Weeks) | Visitor) o ”L“ fense n depin satey o sport e ene
InternalReferer 20688 u

38877

Display ¢

] I I

Feb 1,207 23304543

IGNORE N $306300

s8791

2940718 2557569

1996872 21969220
Feb 4,207 1436797 15186176
Feb 5, 2017
Orders Orders 6. Feb 6,2017 23788760

Feb7, 201 3963172
b8, 2017 761674

Marketing Channel 1,293,046 1,293,046
Page:1/2> Rows: 10 N )
Feb 9,207 230 25601206
Search Natural 356,854

Feb 10,201 20001039 2982631 3675339
Orders [Mobile Traffic

Search Paid 270230 b1, 2007 15145626 278

Feb 12,20 7026140 6118339 31484
Product 195866
3. Feb 13,2017 2633 26518601 4478950
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Take the Survey for a chance to win!

(Survey section of the mobile app)
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one per session
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“Experience Success expert zone
at the Adobe booth. ‘
4

* Talk with Adobe’s top experts in digital experiences

* Learn about Adobe’s Digital Performance Services

* Meet with customer support teams AN IPAD PRO
& OTHER PRIZES

* Check-in for your personalized assessment

Customer
Solutions

Adobe.com/go/experience-success
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Jordan Ison

jison@adobe.com
LinkedIn: Jordan Ison
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