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The aggregation of small gains

▪ We need to shave clicks everywhere we can 
▪ We need to save energy wherever possible 
▪ We want max power from each action 
▪ Optimize consumption for our stakeholders
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5 Step Workflow

▪ Curate 
▪ Design 
▪ Validate 
▪ Visualize 
▪ Publish
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Curate - Virtual Report Suite overview

▪ Organize data by team or need 
▪ Apply logic for that team 
▪ Make the data friendly
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Curate - VRS review

▪ A VRS is a discrete subset of data 
▪ It’s always a ‘Child’ to the Parent 

Report Suite 
▪ Build it for need, for speed
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Curate - saving more clicks 

▪ Set as Landing 
▪ Project curation  
▪ Templates 
▪ Naming conventions 
▪ API
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2 clicks to access your primary workspace project
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0 clicks after ‘set as landing page’
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VRS value case

▪ Use of VRS to save *50 hours of work for a single reporting entity  
▪ At 100k FTE  
▪ Using 50 weeks as a working period 
▪ That reallocates or saves $2,000 worth of time over one year 
▪ Freed up 40+ hours of time for opportunity/discovery 
▪ Never have to do that job again 
▪ Scale across an enterprise of 10-20 reporting entities  
▪ Represents an opportunity of $20k-40k of reallocated value or 1000 hours of resource time 
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Design - better, faster, more 

▪ Workspace is significantly better 
▪ Answer your business questions  
▪ Shortcut for query design 
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10 clicks to get this report
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6 clicks to get this report
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4 clicks to filter my panel for Mobile Orders
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15 clicks to create and apply the segment
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Design - answering your business questions

▪ Simple formula 
▪ Stream of thought 
▪ Helps check assumptions 
▪ Keeps you focused I want to see 

•<metric>  
•By <dimension>  
•For <segment> 
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Validate - overview 

▪ Validation happens in every step 
▪ Questions to ask 
▪ Tools we have 
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Validation for notetakers

▪ Does this dataset/result-set look right?  
▪ Do these definitions of props, eVars, and events accurately represent the answer we’re 

seeking? 
▪ Are there good proxies in lieu of exact matches?  
▪ How much ‘squish’ are we comfortable with in order to make good business decisions? 
▪ Is there a plan to improve the measurement?  
▪ Have we visualized this appropriately based on the time of analysis we’re performing?  
▪ Can we create a data story from this result set, or set of business questions?
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It takes 5 clicks to make the Venn with 3 segments
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It takes 6 clicks to make the table with 3 segments
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Validate - expectations

▪ Likely represents the bulk of analytics 
work 

▪ Quality, accuracy, and reliability in 
Analytics is everyone’s job 

▪ Always completely done before 
publishing 
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Visualize

▪ Why visualize?  
▪ How to visualize quickly 
▪ The right tool for the job 
▪ Talking to visualizations
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Visualizing for notetakers 

▪ Visualizations reduce the ‘cost’ to the human brain significantly 
▪ What does Limbic mean?  
▪ How to be limbic with data and insights:   
▪ Summarize 
▪ Tell data stories in distinct parts 
▪ Use different visualizations for different jobs 
▪ Use visualizations to answer common questions directly 
▪ With certain analysis, you need the visualization to validate
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Visualize this! 

▪ Visualizations that do a big job very 
quickly 
▪ Summary Change 
▪ Bullet 
▪ Fallout 
▪ Venn 
▪ Cohort (2.0) 
▪ Map  



© 2019 Adobe.  All Rights Reserved.  Adobe Confidential.

Visualization Mapping (Ben Gaines presented this)

▪ Comparisons: Stacked Bar and 
conditional formatting  

▪ Trends: line, bar with a time element, 
Area  

▪ Parts to whole: 100% Stacked Bar, 
Donut (with context), Stacked area  

▪ Relationships: Scatterplot, Venn  
▪ Distribution: Histogram 
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Visualizations - the ultimate way to go fast

▪ The elevator pitch 
▪ Are you data story telling?  
▪ Your ‘Moneyball’ moment awaits
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Publishing

▪ Put everything above into practice 
▪ Publishing Templates  
▪ Scenarios 
▪ Mobile App (open) Beta
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Publish for notetakers

▪ Apply the process to each of the following:  
▪ Virtual Report Suites  
▪ Projects 
▪ Reports 
▪ Segments 
▪ Calculated Metrics 
▪ Custom Date Ranges 
▪ Alerts  

▪ Build reports with ‘infographic’ in mind because if you share as PDF, it spits exactly what you have open…  
▪ You can update colors if needed (recent enhancement)  
▪ Now you can ‘templatize’ your reports for consistency  
▪ Keep in mind if you’re ‘pushing’ or ‘pulling’ with your reports 
▪ Keep in mind the data needs (single source or multi-source) 
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Publish Considerations

▪ Distribution 
▪ Data types 
▪ Sources 
▪ Fit and Format 
▪ Depth/detail of report (*number of 

tables) 
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Publish Pull scenarios

▪ Limited distribution (intra-team) 
▪ Collaborate over data 
▪ Interactive reporting 
▪ Explore (safe)  
▪ Explore (ad hoc) 



© 2019 Adobe.  All Rights Reserved.  Adobe Confidential.

Publish Push scenarios

▪ Broad distribution (inter-team, inter-
department or enterprise-wide)  

▪ For Executives and Business Users: 
Mobile app (public beta)  

▪ Read-only (static)  
▪ Performance reporting
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Adobe.com demo
Global Production - Generated on Aug 20 2018

powered by
Adobe Analytics

Last 4 full weeks
Jul 21 2018 - Aug 17 2018Analysis Workspace Basics

Last 6 full months
Feb 1 2018 - Jul 31 2018Digging Deeper into Adobe Analytics Tools - Measuring your digital business in meaningful ways

Last 4 full weeks
Jul 21 2018 - Aug 17 2018Quickly Communicating for data-driven focus and impact

Channel Performance

Orders Revenue

Last Touch Channel 

Page: / 2 Rows:  1 10 1-10 of 14 Jul 21 Aug 17
649,537

Jul 21 Aug 17
$26,358,147

Search Natural1. 202,046 31.1% $8,539,291 32.4%

Search Paid2. 140,266 21.6% $5,585,626 21.2%

Typed/Bookmarked3. 73,201 11.3% $3,152,643 12.0%

Product4. 90,954 14.0% $2,951,809 11.2%

Referring Domains5. 49,323 7.6% $2,026,621 7.7%

Email6. 38,877 6.0% $1,841,826 7.0%

Internal Referrer7. 28,688 4.4% $1,143,638 4.3%

Display8. 10,828 1.7% $565,154 2.1%

IGNORE Non Page First Hit9. 6,950 1.1% $306,300 1.2%

Organic Social10. 6,448 1.0% $178,791 0.7%

Revenue Per Order

$42.40
Revenue / Order : Last month

Visits MoM - Last 2 Full

+284M
Orders Last Month

1,008,721

UVs MoM - Last Two Full

107.6%
Today: Orders by Hour
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Orders by Business Line

Audiences Name = Creative Cloud +
Orders

376k

Audiences Name = Document Cloud
Super-segment + Orders

300k

Audiences Name = Experience Cloud
Super-segment + Orders

36.9k

Time Spent Per Visit (min) Trended

100

200

300

400

500

13 
 

1 
May

3 
 

5 
 

7 
 

9 
 

11 
 

Time Spent Per Visit (minutes) [Page: lightroom.adobe.com:embed:shares:4b26535a10e140b29c6c34a0329ad6cf:slideshow]

Key Conversion Event by Channel

Last Touch Channel = Search Paid

6,136,640
Last Touch Channel = Email

4,140,128
Last Touch Channel = Search Natural

26,844,532

1,416,932 visitors

237,329 visitors

3,030,044 visitors

Site Section = (creative.adobe.com OR create.adobe.com)

EVENTUAL PATH

708,184 visitors

109,499 visitors

1,474,993 visitors

Product Views exists

EVENTUAL PATH

10,335 visitors

6,391 visitors

28,551 visitors

Trial Downloads (event14) exists

Where are my customers?

© Mapbox © OpenStreetMap

Last 60 days
Jun 22 2018 - Aug 20 2018What is driving conversion?

Feb 1 2017 - Feb 28 2017Virtual Analyst

Feb 1 2017 - Feb 28 2017Virtual Analyst - Contribution Analysis

100.0%

100.0%

100.0%

50.0%  50.0%

46.1%  53.9%

48.7%  51.3%

0.7%  98.5%

2.7%  94.2%

0.9%  98.1%

Orders

Adobe.com demo
Global Production - Generated on Aug 20 2018

powered by
Adobe Analytics

Last 4 full weeks
Jul 21 2018 - Aug 17 2018

Analysis Workspace Basics

Last 6 full months
Feb 1 2018 - Jul 31 2018

Digging Deeper into Adobe Analytics Tools - Measuring your digital business in meaningful ways

Last 4 full weeks
Jul 21 2018 - Aug 17 2018

Quickly Communicating for data-driven focus and impact

Last 60 days
Jun 22 2018 - Aug 20 2018

What is driving conversion?

Orders across Marketing Channel | Models: Linear, Time Decay | Lookback: Visitor

Total Orders

1,293,046

All Visits : Orders

Orders Attribution Comparison

200,000

Search Natural
Search Paid

Product
Typed/Bookmarked

Internal Referrer
Referring Domains

Email
IGNORE Non Page First Hit

None
Display

Orders (Linear | Visitor) Orders (Time Decay (2 Weeks) | Visitor)

Orders Attribution Comparison

Orders
Linear | Visitor

Orders
Time Decay (2 Weeks) | Visitor

Marketing Channel 
Page: / 2 Rows:  1 10 1-10 of 14 Jun 22 Aug 20

1,293,046
Jun 22 Aug 20

1,293,046

Search Natural1. 356,852 27.6% 356,854 27.6%

Search Paid2. 264,820 20.5% 270,230 20.9%

Product3. 196,708 15.2% 195,866 15.1%

Typed/Bookmarked4. 165,658 12.8% 163,302 12.6%

Internal Referrer5. 86,882 6.7% 86,050 6.7%

Referring Domains6. 85,066 6.6% 85,094 6.6%

Email7. 60,228 4.7% 63,700 4.9%

IGNORE Non Page First Hit8. 26,642 2.1% 21,703 1.7%

None9. 19,724 1.5% 19,724 1.5%

Display10. 19,146 1.5% 19,279 1.5%

Channel Overlap

The number of times a conversion was influenced by multiple channels.

Marketing Channel = Product +
Orders (Linear | Visitor)

231k

Marketing Channel = Search
Paid + Orders (Linear | Visitor)

444k

Marketing Channel = Search
Natural + Orders (Linear |
Visitor)

666k

Touchpoints per Journey

Histogram of the number of touches visitors had to any channel.
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Marketing Channel Instances

Unique Visitors

Trended Channel Performance

Trended performance of channels by attribution model.
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Channel Performance Detail

Visual comparison of attribution models.
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Channel Flow

The most common paths visitors take across channels.

Typed/Bookmarked

4,362,079,658

* Typed/Bookmarked

Path Views
5,174,653,075

None

20,987,298

creative cloud

2,714,720

None

2,225,770

photoshop

1,198,258

enterprise

848,556

photography

561,189

creative cloud

341,701

Search Natural

206,233

IGNOR…rst Hit

122,373

Product

118,536

Referring Domains

108,504

photoshop

38,838

smb

21,723

lightroom

10,748

+38 more

1,537,469

+9 more

216,423

+36 more

75,940

MARKE TING CHANNELMARKE TING CHANNEL PRODUC T SEGMENT PRODUC T SEGMENT

Feb 1 2017 - Feb 28 2017Virtual Analyst

Feb 1 2017 - Feb 28 2017Virtual Analyst - Contribution Analysis

Adobe.com demo
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powered by
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Last 4 full weeks
Jan 12 2019 - Feb 8 2019

What is Analysis Workspace?

Last 6 full months
Aug 1 2018 - Jan 31 2019

Digging Deeper into Adobe Analytics Tools - Measuring your digital business in meaningful ways

Last month
Jan 1 2019 - Jan 31 2019

Digital Transformation Dashboards in Adobe Analytics

Last 30 days
Jan 14 2019 - Feb 12 2019

Let's look at basic Attribution

Last 30 days
Jan 14 2019 - Feb 12 2019

Attribution (2)

Last 60 days
Dec 15 2018 - Feb 12 2019

What is driving conversion?

Feb 1 2017 - Feb 28 2017Virtual Analyst

Summary of report: This is a key metrics report I use to keep an eye on the trends and patterns for Traffic and Conversion
NOTE: 

• for .com only
• for our defense in depth strategy for spotting anomalies
• to help limit use a contribution analysis tokens (ie false positives) 
• fixed data range: Feb 2017

• Feb 14 anomaly on Orders, but not Traffic Metrics

See also: Adobe Analytics YouTube Channel

<Metric> Analysis for Anomaly Detection

Unique Visitors Visits Product Views Orders

Day 
Page: 1 / 1 Rows:  200 1-28 of 28 Feb 1 Feb 28

512,872,738
Feb 1 Feb 28

639,115,212
Feb 1 Feb 28

109,687,849
Feb 1 Feb 28

473,848

1. Feb 1, 2017 23,304,543 4.5% 25,903,812 4.1% 4,511,723 4.1% 19,694 4.2%

2. Feb 2, 2017 22,940,718 4.5% 25,457,589 4.0% 4,413,974 4.0% 18,788 4.0%

3. Feb 3, 2017 19,968,724 3.9% 21,969,220 3.4% 3,779,715 3.4% 16,261 3.4%

4. Feb 4, 2017 14,367,977 2.8% 15,186,176 2.4% 2,829,012 2.6% 12,454 2.6%

5. Feb 5, 2017 16,635,110 3.2% 17,687,977 2.8% 3,164,562 2.9% 14,169 3.0%

6. Feb 6, 2017 23,788,760 4.6% 26,469,418 4.1% 4,541,266 4.1% 19,949 4.2%

7. Feb 7, 2017 23,983,172 4.7% 26,692,288 4.2% 4,683,818 4.3% 20,082 4.2%

8. Feb 8, 2017 23,761,674 4.6% 26,395,358 4.1% 4,559,477 4.2% 19,230 4.1%

9. Feb 9, 2017 23,095,109 4.5% 25,601,206 4.0% 4,370,759 4.0% 18,398 3.9%

10. Feb 10, 2017 20,001,039 3.9% 21,982,631 3.4% 3,675,339 3.4% 15,544 3.3%

11. Feb 11, 2017 14,339,822 2.8% 15,145,624 2.4% 2,717,891 2.5% 11,998 2.5%

12. Feb 12, 2017 17,026,140 3.3% 18,118,339 2.8% 3,148,447 2.9% 14,827 3.1%

13. Feb 13, 2017 23,833,768 4.6% 26,518,601 4.1% 4,478,954 4.1% 19,326 4.1%

14. Feb 14, 2017 23,228,682 4.5% 25,777,668 4.0% 4,431,535 4.0% 17,310 3.7%

15. Feb 15, 2017 23,724,455 4.6% 26,366,674 4.1% 4,637,257 4.2% 18,646 3.9%

16. Feb 16, 2017 23,186,706 4.5% 25,737,801 4.0% 4,472,966 4.1% 18,317 3.9%

17. Feb 17, 2017 19,958,925 3.9% 21,943,523 3.4% 3,772,078 3.4% 15,427 3.3%

18. Feb 18, 2017 14,518,293 2.8% 15,322,202 2.4% 2,748,652 2.5% 11,885 2.5%

19. Feb 19, 2017 17,113,106 3.3% 18,192,023 2.8% 3,235,473 2.9% 14,203 3.0%

20. Feb 20, 2017 22,958,274 4.5% 25,434,633 4.0% 4,341,638 4.0% 19,514 4.1%

21. Feb 21, 2017 24,226,516 4.7% 26,958,279 4.2% 4,466,056 4.1% 19,243 4.1%

22. Feb 22, 2017 24,068,669 4.7% 26,732,215 4.2% 4,369,987 4.0% 18,721 4.0%

23. Feb 23, 2017 23,393,056 4.6% 25,934,950 4.1% 4,341,334 4.0% 18,063 3.8%

24. Feb 24, 2017 20,051,334 3.9% 22,030,938 3.4% 3,687,778 3.4% 15,517 3.3%

25. Feb 25, 2017 14,403,593 2.8% 15,214,810 2.4% 2,641,602 2.4% 12,192 2.6%

26. Feb 26, 2017 16,914,997 3.3% 17,999,637 2.8% 3,042,621 2.8% 14,598 3.1%

27. Feb 27, 2017 23,751,206 4.6% 26,463,439 4.1% 4,325,323 3.9% 19,683 4.2%

28. Feb 28, 2017 23,807,272 4.6% 26,518,798 4.1% 4,298,612 3.9% 19,809 4.2%

<Metric> Trended

Spot your anomalies in a trend report. 
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Feb 1 2017 - Feb 28 2017Virtual Analyst - Contribution Analysis

Contribution Analysis for Orders on Feb 14 2017 | Generated at 5:16 PM on May 10 2017

Orders 2/14

17,310

Orders : Feb 14, 2017

Orders Trend
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Top Items

Contribution Score
Feb 14, 2017

Orders Unique Visitors

Mixed Dimensions 
Page: / 2 Rows:  1 10 1-10 of 16 Feb 1 Feb 28 12 AM 12 AM

249,161
12 AM 12 AM

76,228,930

1. Time Parting Day of Week: Tuesday 1.00 17,268 6.9% 6,977,208 9.2%

2. Page Load Time Plugin (eVar65): Chrome 56 0.50 6,845 2.7% 2,279,201 3.0%

3. Hit Type (Vista Rule) (eVar 120): page 0.43 17,310 6.9% 23,190,959 30.4%

4. Product SKU Route to Market: ADOBE.COM/CC.COM 0.43 17,310 6.9% 53,434 0.1%

5. Persistent Cookie Support: Enabled 0.43 17,307 6.9% 23,216,859 30.5%

6. Custom Marketing Channel (eVar110): organic 0.42 17,046 6.8% 20,357,319 26.7%

7. Segment Pages: Order Confirmation 0.41 17,295 6.9% 17,042 0.0%

8. Solution Sub Category (Page): Order Confirmation 0.40 15,420 6.2% 15,212 0.0%

9. Solution Sub Category (Page): Order Confirmation 0.40 15,420 6.2% 15,212 0.0%

10. Product / Solution / Category (Page): Order Confirmation 0.40 15,420 6.2% 15,212 0.0%

Generated Segments (Top Item Clusters)

Segments 
Page: / 14 Rows:  1 5 1-5 of 70 Feb 1 Feb 28

11,063,694
Feb 1 Feb 28

2,219,386,144

1. Contribution Segment 1 29,638 0.3% 80,694 0.0%

2. Contribution Segment 2 29,639 0.3% 80,717 0.0%

3. Contribution Segment 3 29,638 0.3% 8,604,966 0.4%

4. Contribution Segment 4 29,639 0.3% 8,608,748 0.4%

5. Contribution Segment 5 29,638 0.3% 80,694 0.0%

Orders Unique Visitors

Ad Analytics Demo
Global Production - Generated on Aug 30 2018

powered by

Adobe Analytics

Last 90 days
Jun 2 2018 - Aug 30 2018

Acquisition Analysis

The key to this Panel is that we're understanding the comparison between when we have Search Analytics configured (right), and when we don't (left).

This panel generally informs us as to how our Search acquisition efforts are going. We can get very specific when we apply 'click-through analysis' against on-site/app behaviors and conversions. 

NOTE: Compare values for Keywords (left and right) = significant difference in data value of data. 

Top Keywords

33.2%

16.6%15.6%

7.2%

7.0%

6.7%

6.3%
3.9%3.6%

adobe

4,171,323

Adobe Stock

2,085,069

photoshop

1,961,115

adobe creative
cloud

904,428

+adobe

874 225

12,560,222
Visits

Top Landing Pages

500,000,000

Account:IMS:onLoad_Si…
cloud.acrobat.com:A-RD…

Account:IMS:Widget:Do…
Account:IMS:onLoad_V…

cloud.acrobat.com:A-RD…
behance.net:gallery

cloud.acrobat.com:A-AC…
cloud.acrobat.com:A-RD…

forums.adobe.com:thread
acrobat.adobe.com:land…

Visits

AMO Engine - Visits Over Time

Days between Visits

50%

100%

0 Days
1-5 Days

10-20 Days
21-50 Days

51-100 Days
100+ Days

Unique Visitors Unique Visitors [Visits with a Tracking Code] Unique Visitors [Visits with a Referrer]

Top Search Engine

Search Engine 

Page: / 57 Rows:  1 5 1-5 of 282 Jun 2 Aug 30
1,781,404,004

Jun 2 Aug 30
1,291,464,606

Jun 2 Aug 30
39.61%

Unspecified1. 1,665,985,446 93.5% 1,231,135,024 95.3% 39.49%

Google2. 48,345,124 2.7% 32,287,510 2.5% 42.37%

Microsoft Bing3. 6,558,339 0.4% 5,577,668 0.4% 31.97%

Google - India4. 5,354,504 0.3% 3,840,522 0.3% 41.89%

Google - Japan5. 6,738,587 0.4% 3,720,249 0.3% 42.52%

Visits Unique Visitors Bounce Rate

Top Search Engine - Ad Analytics

Top Search Keywords

Visits Unique Visitors Bounce Rate

Search Keyword 

Page: / 83,099 Rows:  1 10 1-10 of 830,9 Jun 2 Aug 30
1,781,404,029

Jun 2 Aug 30
1,291,464,623

Jun 2 Aug 30
39.61%

Unspecified1. 1,665,985,467 93.5% 1,231,135,038 95.3% 39.49%

Keyword Unavailable2. 123,652,910 6.9% 83,821,898 6.5% 41.39%

어도비3. 242,385 0.0% 209,564 0.0% 6.56%

adobe4. 139,854 0.0% 132,100 0.0% 13.39%

photoshop5. 39,447 0.0% 37,948 0.0% 24.60%

adobe reader6. 37,847 0.0% 37,147 0.0% 42.56%

adobe acrobat reader 다운로드7. 26,177 0.0% 25,608 0.0% 81.32%

어도비리더8. 24,102 0.0% 23,754 0.0% 87.74%

adobe flash player9. 22,017 0.0% 21,692 0.0% 35.42%

file extension ai10. 20,499 0.0% 20,210 0.0% 17.77%

Top Search Keywords - Ad Analytics

Integrated data like impressions & clicks are at the summary level – cannot breakdown by Analytics. However, there will be clicks-like metric that can be subrelated to 

Analytics data.

 
This is a combined view using all three search engines into one view. 

 

Visits Unique Visitors Bounce Rate

Keyword 

Page: / 5,840 Rows:  1 10 1-10 of 58,399 Jun 2 Aug 30
1,781,404,004

Jun 2 Aug 30
1,291,464,606

Jun 2 Aug 30
39.61%

Unspecified1. 1,748,925,685 98.2% 1,279,678,887 99.1% 39.77%

adobe2. 4,171,323 0.2% 2,055,063 0.2% 25.33%

photoshop3. 1,961,115 0.1% 1,345,797 0.1% 28.46%

adobe photoshop4. 835,419 0.0% 525,547 0.0% 25.61%

+adobe5. 874,225 0.0% 448,666 0.0% 30.35%

adobe creative cloud6. 904,428 0.1% 398,678 0.0% 24.62%

creative cloud7. 792,682 0.0% 339,477 0.0% 27.17%

Adobe Stock8. 2,085,069 0.1% 335,371 0.0% 28.96%

Adobe Illustrator9. 486,264 0.0% 261,926 0.0% 27.43%

lightroom10. 449,697 0.0% 244,373 0.0% 24.92%

Top Program - AMO Analytics

Visits Unique Visitors Bounce Rate

Program 

Page: / 3 Rows:  1 10 1-10 of 21 Jun 2 Aug 30
1,781,404,011

Jun 2 Aug 30
1,291,464,613

Jun 2 Aug 30
39.6%

Unspecified1. 1,780,137,465 99.9% 1,291,010,629 100.0% 39.6%

CPRO2. 712,337 0.0% 334,665 0.0% 27.4%

ACRO3. 447,381 0.0% 304,151 0.0% 30.0%

STUDENT4. 160,883 0.0% 87,631 0.0% 33.7%

NULL5. 73,840 0.0% 50,067 0.0% 25.8%

ESIGN6. 37,589 0.0% 9,892 0.0% 20.4%

CC7. 26,187 0.0% 17,521 0.0% 38.0%

DC8. 11,697 0.0% 4,642 0.0% 21.7%

ColdFusion9. 7,083 0.0% 1,408 0.0% 42.1%

Captivate10. 1,614 0.0% 782 0.0% 32.7%

Top Landing Pages

Visits Unique Visitors Bounces

Entry Page 

Page: / 405,325 Rows:  1 10 1-10 of 4,05 Jun 2 Aug 30
1,779,054,008

Jun 2 Aug 30
1,291,464,606

Jun 2 Aug 30
705,538,260

Account:IMS:onLoad_SignInFo…1. 800,577,496 45.0% 789,418,447 61.1% 379,741,508 53.8%

cloud.acrobat.com:A-RDR:Initia…2. 98,870,603 5.6% 8,253,708 0.6% 322,276 0.0%

Account:IMS:Widget:DomainHi…3. 55,262,849 3.1% 52,618,466 4.1% 10,128,750 1.4%

Account:IMS:onLoad_VerifiyE…4. 35,883,697 2.0% 35,866,972 2.8% 34,826,887 4.9%

cloud.acrobat.com:A-RDR:Initia…5. 31,296,725 1.8% 5,407,654 0.4% 2,187 0.0%

behance.net:gallery6. 29,874,523 1.7% 15,630,650 1.2% 15,603,250 2.2%

cloud.acrobat.com:A-ACP:Tools…7. 24,329,770 1.4% 3,628,120 0.3% 1,079,958 0.2%

cloud.acrobat.com:A-RDR:Tool…8. 22,645,996 1.3% 3,931,835 0.3% 43,729 0.0%

forums.adobe.com:thread9. 22,250,605 1.3% 15,716,801 1.2% 15,184,163 2.2%

acrobat.adobe.com:landing:exp…10. 20,194,860 1.1% 17,865,834 1.4% 10,354,018 1.5%

Detailed Referrers

Top Tracking Codes

Visits Unique Visitors Bounces

External Campaigns - 45 exp (campaig

Page: / 6,061 Rows:  1 10 1-10 of 60,603 Jun 2 Aug 30
1,781,403,992

Jun 2 Aug 30
1,291,464,600

Jun 2 Aug 30
705,538,255

Unspecified1. 1,635,983,199 91.8% 1,210,624,955 93.7% 636,117,447 90.2%

N3PCRYC42. 15,185,225 0.9% 12,351,866 1.0% 7,187,278 1.0%

KRRQE3. 14,830,465 0.8% 12,164,345 0.9% 6,515,259 0.9%

KRRTJ4. 9,738,534 0.5% 7,545,335 0.6% 7,055,901 1.0%

KPHIO5. 4,917,575 0.3% 4,545,365 0.4% 1,764,861 0.3%

KRRQL6. 4,348,446 0.2% 3,729,356 0.3% 1,584,203 0.2%

3X72B4TF7. 3,608,906 0.2% 3,089,000 0.2% 1,376,476 0.2%

DD5B1NXM8. 3,373,435 0.2% 2,810,275 0.2% 1,531,704 0.2%

KLFWS9. 3,221,521 0.2% 2,689,242 0.2% 1,323,366 0.2%

KPHIN10. 2,797,287 0.2% 2,597,350 0.2% 1,263,307 0.2%

Last month
Jul 1 2018 - Jul 31 2018

Ad Analytics - Key Metrics

This panel is designed to save us significant time and energy building combined reporting for all of our paid search efforts against Google, Bing, and Yahoo. This compiling effort can take one resource a couple of hours per week. This report, setup once., can be setup to update near-real-time, on dynamic time ranges, or static reporting periods. 

In this case, we're summarizing Keyword Performance, but you can reporting on several other Search dimensions, e.g. Ad Type, Account, Program, Tier, Cloud, Engine, Device, Network, etc. 

NOTE: This panel is built using the older AMO integration, and reflects roughly what you can report in the Search Analytics configuration. 

Search Analytics - Key Metrics

AMO Cost
AMO CPC AMO Avg. Position AMO ROAS Bounce Rate Product Views Visits Cart Additions Revenue

Exact Broad Phrase

Keyword (advanced)
Page: / 3,137 Rows:  1 25 1-25 of 78,4 Jul 1

$3,061,132
Jul 1

$4,276,598
Jul 1

$682,648
Jul 1 Jul 31

$1.11
Jul 1 Jul 31

1.1
Jul 1

$2.73
Jul 1

42.31%
Jul 1

103,336,776
Jul 1

698,515,339
Jul 1

2,923,250
Jul 1

$27,954,182

adobe1. $205,700 6.7% $29,476 0.7% $136,433 20.0% $0.50 1.1 $3.84 25.51% 2,605,201 2.5% 1,492,960 95,430 3.3% $1,427,050 5.1%

Adobe Stock2. $21,289 0.7% $550 0.0% $3,938 0.6% $0.14 1.0 $17.19 29.04% 102,442 0.1% 729,841 2,074 0.1% $443,153 1.6%

Product Group Target3. $0 0.0% $0 0.0% $0 0.0% $1.31 0.0 $3.70 39.64% 203,694 0.2% 137,767 22,577 0.8% $373,337 1.3%

adobe creative cloud4. $29,681 1.0% $9,953 0.2% $34 0.0% $0.32 1.3 $8.68 24.85% 508,274 0.5% 307,150 20,209 0.7% $344,126 1.2%

photoshop5. $193,397 6.3% $53,300 1.2% $71,811 10.5% $0.62 1.2 $1.04 29.33% 1,095,912 1.1% 702,620 51,172 1.8% $331,752 1.2%

adobe photoshop6. $77,095 2.5% $53,742 1.3% $8,133 1.2% $0.74 1.2 $1.43 26.11% 511,204 0.5% 294,373 26,594 0.9% $199,384 0.7%

Adobe Illustrator7. $53,109 1.7% $11,543 0.3% $1,054 0.2% $0.76 1.4 $2.61 27.40% 251,894 0.2% 166,634 18,541 0.6% $171,513 0.6%

creative cloud8. $18,178 0.6% $46,319 1.1% $11,679 1.7% $0.67 1.1 $2.21 27.47% 399,175 0.4% 282,867 11,633 0.4% $168,263 0.6%

+adobe9. $0 0.0% $219,504 5.1% $0 0.0% $1.03 1.0 $0.66 30.51% 528,644 0.5% 343,620 13,243 0.5% $144,161 0.5%

lightroom10. $32,443 1.1% $32,219 0.8% $7,621 1.1% $0.79 1.1 $1.78 25.17% 331,949 0.3% 167,658 24,584 0.8% $128,700 0.5%

adobe premiere11. $33,242 1.1% $2,204 0.1% $10,527 1.5% $0.70 1.4 $1.97 25.62% 174,394 0.2% 110,125 10,708 0.4% $90,741 0.3%

Adobe cc12. $5,568 0.2% $7,102 0.2% $1,519 0.2% $0.53 1.1 $5.96 27.79% 106,195 0.1% 76,481 5,235 0.2% $84,527 0.3%

adobe acrobat13. $22,847 0.7% $1,986 0.0% $0 0.0% $0.51 1.0 $2.93 33.37% 123,677 0.1% 69,786 8,520 0.3% $72,670 0.3%

adobe creative suite14. $3,759 0.1% $6,038 0.1% $0 0.0% $0.82 1.1 $7.27 27.31% 51,120 0.0% 31,219 3,990 0.1% $71,257 0.3%

adobe cloud15. $8,843 0.3% $37,859 0.9% $400 0.1% $0.73 1.1 $1.50 26.98% 181,438 0.2% 135,062 6,318 0.2% $70,545 0.3%

アドビ16. $2,085 0.1% $83 0.0% $8,277 1.2% $0.61 1.4 $6.41 28.83% 79,379 0.1% 40,505 3,374 0.1% $66,942 0.2%

InDesign17. $22,324 0.7% $9,121 0.2% $4,215 0.6% $1.14 1.3 $1.86 31.73% 82,735 0.1% 66,157 4,659 0.2% $66,451 0.2%

adobestock18. $2,597 0.1% $264 0.0% $296 0.0% $0.12 1.3 $20.81 29.08% 13,092 0.0% 120,209 184 0.0% $65,688 0.2%

adobe lightroom19. $16,825 0.5% $3,839 0.1% $0 0.0% $0.57 1.1 $3.17 23.81% 146,879 0.1% 68,818 11,159 0.4% $65,573 0.2%

illustrator20. $23,333 0.8% $1,437 0.0% $8,811 1.3% $0.78 1.3 $1.81 29.58% 113,562 0.1% 78,703 6,605 0.2% $60,920 0.2%

+adobe +acrobat21. $7,455 0.2% $10,436 0.2% $0 0.0% $1.06 1.1 $3.24 29.08% 49,500 0.0% 29,278 4,894 0.2% $58,039 0.2%

adobe premiere pro22. $28,335 0.9% $4,189 0.1% $0 0.0% $0.69 1.5 $1.78 27.24% 117,605 0.1% 74,079 6,585 0.2% $58,001 0.2%

イラストレーター23. $7,489 0.2% $24 0.0% $29,806 4.4% $1.65 1.4 $1.51 35.44% 64,854 0.1% 42,733 3,574 0.1% $56,530 0.2%

adobe indesign24. $17,406 0.6% $11,544 0.3% $679 0.1% $1.28 1.4 $1.77 30.59% 66,849 0.1% 50,931 3,756 0.1% $52,431 0.2%

adobe suite25. $5,000 0.2% $4,470 0.1% $366 0.1% $0.95 1.2 $5.24 26.86% 39,715 0.0% 24,633 3,277 0.1% $51,516 0.2%

Last 90 days
Jun 2 2018 - Aug 30 2018

Search Costing Analysis

This panel is meant to be a visual dashboard for sharing out Search Performance to stakeholders. 

Ideas to add to this: 
• Rolling 7-day Costing Analysis
• Bullet Graph for Spend against Budget

Cost Trend
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Cost Table

Total Cost - Exact - Rolling 90 Days

$8,775,386
AMO Cost [Match Type: Exact; Last 90 days] : Day

Total Cost - Broad - Rolling 90 Days

$11,453,316
AMO Cost [Match Type: Broad; Last 90 days] : Day

Total Cost - Phrase - Rolling 90 Days

$1,908,973
AMO Cost [Match Type: Phrase; Last 90 days] : Day

CPC Table

Last 90 days
Jun 2 2018 - Aug 30 2018

Paid Search Attribution

This Panel uses the new Attribution IQ to determine Paid Search performance against multiple types of Attribution models. 

Paid Search Orders Performance - Time Decay

0 100,000 200,000 300,000 400,000

Adobe Stock Keyword Performance

50.1%46.8%
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Photoshop Keyword Performance
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66

photoshop

44,398

Paid Search Performance KPIs

Orders
Custom (10/30/60) | Visitor

Orders
Same Touch

Orders
Time Decay (2 Weeks) | Visitor

Marketing Channel 

Page: 1 / 1 Rows:  50 1-1 of 1 Jun 2 Aug 30
396,629

Jun 2 Aug 30
4,386

Jun 2 Aug 30
402,246

Search Paid1. 396,629 100.0% 4,386 100.0% 402,246 100.0%

Se
ar

ch
 P

ai
d

Keyword (advanced)
Page: / 1,447 Rows:  1 10 1-10 of 14,469

Custom (10/30/60) | Visitor

Jun 2 Aug 30
471,233

Same Touch

Jun 2 Aug 30
4,386

Time Decay (2 Weeks) | Visitor

Jun 2 Aug 30
477,560

adobe1. 47,049 10.0% 5 0.1% 47,388 9.9%

Adobe Stock2. 22,262 4.7% 1,384 31.6% 20,809 4.4%

photoshop3. 21,000 4.5% 66 1.5% 23,332 4.9%

lightroom4. 12,131 2.6% 0 0.0% 13,111 2.7%

adobe creative cloud5. 11,813 2.5% 1 0.0% 11,938 2.5%

adobe photoshop6. 11,546 2.5% 48 1.1% 12,677 2.7%

Product Group Target7. 8,076 1.7% 0 0.0% 8,032 1.7%

Adobe Illustrator8. 7,822 1.7% 94 2.1% 8,567 1.8%

creative cloud9. 5,485 1.2% 0 0.0% 5,383 1.1%

adobe lightroom10. 5,478 1.2% 0 0.0% 5,837 1.2%

Orders by Model (percentage) for Top Keywords
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Orders [Keyword: Adobe Stock,Marketing Channel:
Search Paid] (Time Decay (2 Weeks) | Visitor)
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Take the Survey for a chance to win!
(Survey section of the mobile app)

$10 Starbucks  
Card

SESSION PRIZE  
one per session

Day 1
Bash 

Experience

Day 2
Signed Sports 
Memorabilia

Day 3
Bose  

Home Speaker
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Experience Success expert zone  
at the Adobe booth.

• Talk with Adobe’s top experts in digital experiences 

• Learn about Adobe’s Digital Performance Services 

• Meet with customer support teams 

• Check-in for your personalized assessment 

Adobe.com/go/experience-success

VISIT US AND 

 
AN iPAD PRO  

& OTHER PRIZES 



© 2019 Adobe.  All Rights Reserved.  Adobe Confidential.

Jordan Ison
jison@adobe.com

LinkedIn: Jordan Ison




